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Total Mention

B PrintArticle |36

i online Mention | 26

Total Reach

B printReach  [13.92M

i online Mention | 73.75M
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S.No News_Paper Date Keyword Title Medium Reach
) May 23, . -
1 Deccan Chronicle 2025 Deloitte Young willing to learn, need mentors PRINT 2.55M
. May 23, . -
2 Deccan Chronicle 2025 Deloitte Young willing to learn, need mentors PRINT 1.15M
) May 23, ) ) ) — ) . "
3 Bizz Buzz 2025 Deloitte Gen Zs, millennials prioritise learning, growth in job decisions PRINT N/A
4 Rl Sl May 23, Deloitte Wor'ri.es about career advancement are influencing youth's job PRINT 562 46K
2025 decisions
) May 23, . .
5 The Asian Age 2025 Deloitte Young willing to learn, need mentors PRINT 389.96K
o May 23, ) . . . . )
6 The Economic Times 2025 Deloitte From tax suits to tech suites, it's a recalibrate @Big4 PRINT 1.1M
o May 23, ) ) ) ) ) .
7 The Economic Times 2025 Deloitte From Tax Suits to Tech Suites, it's a Recalibrate@Big4 PRINT 102.42K
8 Rl Sl May 23, Deloitte Wor'ri.es about career advancement are influencing the job PRINT 390K
2025 decisions of youth
o May 23, ) . ) ) ) )
9 The Economic Times 2025 Deloitte From Tax Suits to Tech Suites, it's a Recalibrate@Big4 PRINT 117.98K
o May 23, . . . . . .
10 The Economic Times 2025 Deloitte From. Tax Suits to Tech Suites, it's a Recalibrate@Big4 PRINT 24.02K
o May 23, ) ) :
11 The Financial Express 2025 Deloitte High cost of fast fashion PRINT 90K
. . May 23, . . .
12 The Financial Express 2025 Deloitte High cost of fast fashion PRINT 130K
) ) May 23, . ) )
13 The Financial Express 2025 Deloitte High cost of fast fashion PRINT 79.18K
: i May 23, . : :
14 The Financial Express 2025 Deloitte High cost of fast fashion PRINT 175K
o May 23, ) ) :
15 The Financial Express 2025 Deloitte High cost of fast fashion PRINT 50.96K
. . May 23, . . .
16 The Financial Express 2025 Deloitte High cost of fast fashion PRINT 147.14K
) ) May 23, . ) )
17 The Financial Express 2025 Deloitte High cost of fast fashion PRINT 49.87K
: i May 23, . : :
18 The Financial Express 2025 Deloitte High cost of fast fashion PRINT 76.62K
o May 23, ) ) :
19 The Financial Express 2025 Deloitte High cost of fast fashion PRINT 147.14K
. . May 23, . . .
20 The Financial Express 2025 Deloitte High cost of fast fashion PRINT 40K
) ) May 23, . ) )
21 The Financial Express 2025 Deloitte High cost of fast fashion PRINT 176.59K
o May 23, ) . . . ) .
22 The Economic Times 2025 Deloitte From Tax Suits to Tech Suites, it's a Recalibrate@Big4 PRINT 215.44K
) : May 23, ) o
23 The Times of India 2025 Deloitte Mid-tier IT cos expand GCC playbook PRINT 1.78M
- May 23, . . . . . )
24 The Economic Times 2025 Deloitte From Tax Suits to Tech Suites, it's a Recalibrate@Big4 PRINT 61.91K
o May 23, ) . ) ) ) )
25 The Economic Times 2025 Deloitte From Tax Suits to Tech Suites, it's a Recalibrate@Big4 PRINT 33.32K
o May 23, ) . . . . .
26 The Economic Times 2025 Deloitte From Tax Suits toTech Suites, it's a Recalibrate@Big4 PRINT 420.14K
May 23, . .
27 Nav Rashtra 2025 Deloitte More than 7 million people got employment PRINT 500.5K
28 prEr e May 23, Deloitte In today's e-.rell, millennials prioritize growth and learning in job- PRINT 564.4K
2025 related decisions
May 23, .
29 Nav Rashtra 2025 Deloitte More than 70 lakh people got employment PRINT 860K

Simpleey.io | Page 3 of 65



https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251357355454
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251357357456
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251357357457
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251357357460
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251357357460
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251357359459
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251357361463
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251358357456
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251358357457
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251358357457
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251358358460
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251358358461
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251358353458
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251358353459
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251358353460
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251358353461
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251358353462
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251358353463
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251358354454
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251358354455
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251358354456
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251358354457
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251358354458
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251358354463
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251358355454
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251358355456
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251358355457
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251358355458
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251359356454
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251359356461
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251359356461
https://simpleey.io/ViewPost/ViewPostShow?UserId=150250252360355&Id=150251251359357460

Deloitte. 23 May, 2025 - 23 May, 2025

May 23,

30 The Economic Times 2025 Deloitte From Tax Suits to Tech Suites, it's a Recalibrate @Big4 PRINT 22.84K
- May 23, ) ) L ) :
31 The Economic Times 2025 Deloitte From Tax Suits to Tech Suites, it's a Recalibrate@Big4 PRINT 87.38K
o May 23, . : . . . .
32 The Economic Times 2025 Deloitte From Tax Suits to Tech Suites, it's a Recalibrate@Big4 PRINT 102.04K
o May 23, ) . . . . .
33 The Economic Times 2025 Deloitte From Tax Suits to Tech Suites, it's a Recalibrate@Big4 PRINT 75.22K
34 A U May 23, Deloitte Al ke d9ur main iot.ls s;e iud.e faislo main pragati aur seekhne ko PRINT 368.8K
2025 prathmikta dete hai Millennials
. May 23, ) . . —
35 Sakshi 2025 Deloitte Skills and job advancement are prioritized PRINT 1.22M
) May 23, : : ) .
36 Sakshi 2025 Deloitte Skill, Job Progress is the priority PRINT 61.57K
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Deccan Chronicle « Hyderabad « 23 May, 2025
Young willing to learn, need mentors
Circulation

Language Supplement

Page no |

12 English

| Article Dimension |

221

N/A

| Position |

Bottom Center

AVE |
822503

2.55M

TEAM | WORK Gareer progress, learning opportunities top factors driving job decisions
Young willing to learn, need mentors

Mumbai, May 22: As the
workplace continues to
evolve with automation,
GenAl, and changing expe-
ctations, a Deloitte survey
on Thursday revealed that
career progression and
learning opportunities are
among the top factors driv-
ing job decisions of India’s
young workforce.

“India’s Gen Zs and mil-
lennials (Gen Ys) are not
just adapting to future of
work, they're shaping it.
With 85 per cent engaged
in weekly upskilling and a
preference for on-the-job
learning, they're building

5%ucey

upskilling and strong
preference for on-the-

Organisations need to relook at how
they prioritise employee happiness

and well-being.

job learning, they're
building agile,
purpose-driven
careers aligned with
technologies like

GenAl,

agile, purpose-driven
careers aligned with tech-
nologies like GenAl," says
Saraswathi Kasturir-
angan, chief happiness
officer, Deloitte India.

Gen Zs

36% cenvs

39%

stress.

For employers, this is a
call to build cultures anch-
ored in growth, innova-
tion, and continuous lear-
ning, she said, quoting the
2025 Deloitte Global Gen Z

In India said that their/

job is a factor
contributing a lot
to their feelings
of anxiety or

and Millennial Survey.
It found that career pro-

gression and learning
opportunities are among
the top factors that are
driving job decisions for

Simpleey.io

young workforce.

However, there is a men-
torship shortfall as around
half respondents who seek
active mentorship from
managers but far fewer
receive it, it stated.

Over 94 per cent of Gen
Zs and 97 per cent of mil-
lennials said they value
hands-on experience over
theory, it added.

Over 36 per cent of Gen
Zs and 39 per cent of mil-
lennials in India said that
their job is a factor con-
tributing a lot to their feel-
ings of anxiety or stress,
the survey stated. — PT/
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Deccan Chronicle « Chennai « 23 May, 2025

Young willing to learn, need mentors

| Article Dimension

241

N/A

| Supplement |

Position |
Bottom Center

AVE
423928

| Circulation
1.15M

TEAM | \WORK ~ Gareer progress, leaming opportunities top factors driving job decisions
Young willing to learn, need mentors

Mumbai, May 22: As the
workplace continues to
evolve with automation,
GenAl, and changing expe-
ctations, a Deloitte survey
on Thursday revealed that
career progression and
learning opportunities are
among the top factors driv-
ing job decisions of India’s
young workforce.

“India’s Gen Zs and mil-
lennials (Gen Ys) are not
just adapting to future of
work, they're shaping it.
With 85 per cent engaged
in weekly upskilling and a
preference for on-the-job
learning, they're building

engaged in
5%

weekly
upskilling and strong

Organisations need to relook at how
they prioritise employee happiness

and well-being.

preference for on-the-
job learning, they're
building agile,
purpose-driven
careers aligned with
technologies like

GenAl.

agile, purpose-driven
careers aligned with tech-
nologies like GenAl,"” says
Saraswathi Kasturir-
angan, chief happiness
officer, Deloitte India.

Gen Zs

36% cenvs

39%

stress.

For employers, this is a
call to build cultures anch-
ored in growth, innova-
tion, and continuous lear-
ning, she said, quoting the
2025 Deloitte Global Gen Z

In India said that their/

job is a factor
contributing a lot
to their feelings
of anxiety or

©

and Millennial Survey.
It found that career pro-

gression and learning
opportunities are among
the top factors that are
driving job decisions for

young workforce.

However, there is a men-
torship shortfall as around
half respondents who seek
active mentorship from
managers but far fewer
receive it, it stated.

Over 94 per cent of Gen
Zs and 97 per cent of mil-
lennials said they value
hands-on experience over
theory, it added.

Over 36 per cent of Gen
Zs and 39 per cent of mil-
lennials in India said that
their job is a factor con-
tributing a lot to their feel-
ings of anxiety or stress,
the survey stated. — PTI
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Page 6 of 65



Deloitte. 23 May, 2025 - 23 May, 2025

Bizz Buzz « Hyderabad « 23 May, 2025
Gen Zs, millennials prioritise learning, growth in job decisions

Circulation

Page no Language |
N/A

Article Dimension |
2 English

Supplement |
110

Position |
N/A

AVE |
Bottom Right

10975

Gen Zs, millennials prioritise

learning, growth in job decisions

CONTINUOUS LEARNING
* With 85% engaged in

weekly upskilling

« Strong preference for on-
the-job leaming,

* They're building agile,
purpose-driven careers

* Aligned with technologles
like GenAl

MuMmsal

AS the workplace continues
to evolve with automation,
GenAl, and changing expec-
tations, a Deloitte survey on
Thursday revealed that career
progression and learning op-
portunities are among the top
factors driving job decisions of
India’s young workforce.
“India’s Gen Zs and mil-
lennials are not just adapting
to the future of work, they're
shaping it. With 85 per cent
engaged in weekly upskilling
and a strong preference for on-
the-job learning, they're build-
ing agile, purpose-driven ca-
reers aligned with technologies
like GenAl" says Saraswathi

Workplace continues to evolve with automation, GenAl

AL AR

Kasturirangan, Chief Happi-
ness Officer, Deloitte India. For
employers, this is a call to build
cultures anchored in growth,
innovation, and continuous
learning, she said, quoting the
2025 Deloitte Global Gen Z
and Millennial Survey.

The survey further found
that career progression and
learning  opportunities  are
among the top factors that are
driving job decisions for the
young workforce. However,
there is a mentorship shortfall
as around half respondents
who seek active mentorship
from managers but far fewer
receive it, the survey stated.
The 2025 Deloitte Global Gen
Z and Millennial survey is
based on insights from a global
lens, with responses from 809
Indian professionals - 505 Gen
Zs and 304 millennials.
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Rashtriya Sahara « Jaipur « 23 May, 2025
Worries about career advancement are influencing youth's job decisions

Page no | Language | Article Dimension | Supplement | Position | AVE | Circulation
13 Hindi 238 N/A Bottom Right 52345 562.46K

g3 & ollmel & o3 el oY Yanfaa oF vél Bfevw of dednt of [

st () | -3 3k e 3 e - e fefmen | faa aa §) e, g Wy awa ¥, ofF | aeh v IR g, wife | e fasli A am

Eas Fae vfaw] & 7Ed FW T’ %1 garen 24 70 Fa B Hafi (sl = & T 9 %) 7% e 21 FE A A T I BE A | A, iR | 33 wfem A5
sitemym 3l sfea FAF T F A | el 7% 2025 Sl A e A aeR § it 29 wfaem feetfaes 3

O () Famfiw | Ramad fwam 77 fom, SR T EEd | ae s R A e | w B A W @ s

farfera 2 Friae 3 I i 2 @ 1 85 g TR 3
T S F WA am rarfes s § T W

FR F1 wfa 3k da & Hﬂy%aﬁ(‘vﬁaﬁl%m R defa
IR A T FAAF | e mEa IR A | e

et ¥ S ) Sqard S deffEd FEFIL

2 zarll 94 yiave A Afrn T A 7 fifa Teg
330 3k 97 wfasm & F %1 & 36 SfaeA A
sffu frefmea i Fafea | afe S-s 3k 39 shva
fogia | v EeiE faeifares 3 Fa o 3

STV 1 7 2 R et R ol o o

FT At i FRE AR Y e 9, 359 T # T T, Fan § I3 forg 1w A
YW dm Fei e | Gl FRm AR 9 7% 1 v T o 52 e faEr 21

1 3R A Feeafaan F 5 S-S 1997 W 2012 F | IR A WA S5 3k 45 wfiasm T A, A

g AR A g | 49 e fetmen 19818 | sRdm® faeies 301 forn i 1 T8 A1 WA FA F
etz fem # G 1996 ¥ 44 910 #14 A R 3 4id o A SR & | 5 @ WA & o 3 el 3

oly sifew o @il 1 7 ST 21 FRA AR A g ErE | el #1%0 d wikE 304 e 8 | Tl A | 36 W SA-50 sl 40 T 74 Ferm F1 FFE

FEHOH A T, A F FEGA A 2025 TG F for Awd & Fwa T A I A A | OieRE e e Fard | wiiva frefees 3 e @ Waferha 23 21
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The Asian Age - Delhi « 23 May, 2025

Young willing to learn, need mentors

| Article Dimension

222

| Supplement |
N/A

Position |
Bottom Center

AVE
155746

| Circulation
389.96K

TEAM | WORK |~ Career progress, learming opportunities top factors driving job decisions
Young willing to learn, need mentors

Mumbai, May 22: As the
workplace continues to
evolve with automation,
GenAl, and changing expe-
ctations, a Deloitte survey
on Thursday revealed that
career progression and
learning opportunities are
among the top factors driv-
ing job decisions of India’s
young workforce.

“India’s Gen Zs and mil-
lennials (Gen Ys) are not
just adapting to future of
work, they're shaping it.
With 85 per cent engaged
in weekly upskilling and a
preference for on-the-job
learning, they're building

50/ engaged in Organisations need to relook at how
_0_week y they prioritise employee happiness
upskilling and strong and well-being.

preference for on-the- , =
job learning, they’re Gen Zs In I'ndE said that their/
building agile, job is a factor L]
purpose-driven 36% cenvs contributing a lot
careers aligned with 39% to their feelings
technologies like of anxiety or

GenAl. stress.

agile,
careers aligned with tech-
nologies like GenAl," says

purpose-driven

Saraswathi Kasturir-
angan, chief happiness
officer, Deloitte India.

For employers, this is a
call to build cultures anch-
ored in growth, innova-
tion, and continuous lear-
ning, she said, quoting the
2025 Deloitte Global Gen Z

and Millennial Survey.
It found that career pro-

gression and learning
opportunities are among
the top factors that are
driving job decisions for

Simpleey.io

young workforce.

However, there is a men-
torship shortfall as around
half respondents who seek
active mentorship from
managers but far fewer
receive it, it stated.

Over 94 per cent of Gen
Zs and 97 per cent of mil-
lennials said they value
hands-on experience over
theory, it added.

Over 36 per cent of Gen
Zs and 39 per cent of mil-
lennials in India said that
their job is a factor con-
tributing a lot to their feel-
ings of anxiety or stress,
the survey stated. — PTI
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The Economic Times « Mumbai « 23 May, 2025
From tax suits to tech suites, it's a recalibrate @Big4

Circulation
1M

Supplement
N/A

Page no
116

Language

| Article Dimension |
English

| Position |
516

AVE |
Top Center,Top Right

1390900

MAJORITY OF FUTURE HIRING IN IT BIZ

From Tax Suits to
Tech Suites, it’s a

Recalibrat Big4

TC Partners 285
TC Headcount 21,000
Total Firm Strength 35,000
TCas%of Total Firm  60%
NOTE Figures

Amid digital revalution,
technology consultants
now take up chunk of
top advisory space

Vinod Mahanta

Mumbal: Traditionally kn¢
for their strengths in au
and deal advisory, the Big Four
in India have discovered an un
likely crown jewel in technolo
gy consulting. On the back of a
post-pandemic digital transfor
mation push, this has grown in
to the fastest-expanding verti
cal — now leading in headco
unt, partner strength and acco
unting for more than half of all
new hires in FY25, Ironically
these very firms— EY, Deloitte,
PwC and KPMG — globally sold
or spun off IT consulting divi
sions in the early 2000s, and on
iy began rebuilding those capa
bilities in 200708

That slow return has since tur
ned into a full-fledged pivot
with India leading globally in
both scale and pace of shift,
“Consulting is now the new frony
tier” said Sanjeev Krishan, cha
irman of PwC India

281 300 125-130
20000 15000 14,000-15,000
45000 30000 22000+

455 50% “64-68%

i by firmes. Tech experts embodded In L, O, e8¢ not Incuded

Among the top four professio
nal service firms. 60% of Delolt
te’s India workforee and 45% of
EY's now comprise the tech con
sulting vertical, while PwC and
KPMG both have approximately
half of their India headcount de
dicated to this business

Recruitment will be dominated
by technology consulting in
FY26. Deloitte plans to hire anot
her 6,000-8,000 people in this ver
tical. At KPMG, nearly 45 of eve
ryl00new hires in FY26 willbe in
technology roles. PwC will hire
6,000-7,000 in tech consulting in
the fiscal year

Sathish Gopalaiah, president
consulting, at Deloitte South
Asia, said the firm had hired
over 7,300 people as of April 2025,
and by the end of May, that num
ber will be close to 8,000, “Our to
tal headcount will cross 22,000 by
then,” he said. “Last year, our
tech consulting business grew
by 38%, and this year, we're on
track to grow at 27% by the end
of May’

Back-of-the-envelope estimates
indicate that IT consulting gene
rated over 20,000 crore of the
Big Four’s combined 38,500-cro
re India revenue In FY24-a
trend expected to hold in FY25as
well; once all books are closed

Deep Domain Expertise »+ 16
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Deep Domain Expertise

»» From Page 1

Accelerating this business Is In.
dia Inc’s tech transformation dri-
ve gaining serious momentum,
with large-scale projects under-
way at companies such as HDFC
Bank, ICICI Bank, Shell, Unilever,
HSBC, and several public sector
units (PSUs).

“The Covid-19crisis wasa waters-
hed moment, ushering in an un-
precedented era of tech-led trans-
formation powered by cloud, data
and analytics,” said Rohan Sach:
dev, managing partner for consul-
ting at EY India. “Today, Al-driven
change istaking centre stage "

TRANSFORMED DEAL QUEUE

A look at tech transformation re

quests for proposals (RFPs) points
to strong dea! momentum in the
consulting space—with over 30
RFPs valued above £100 crore, mo

re than 50 above 50 crore and up
wards of 75 proposals exceeding
225 crore. The firms now have bu

Ht capabilities to provide services
across the I'T value chain.

‘leonic transformation happens
at the intersection of consuiting,
technology & digital and data &
analytics We're helpingour clients
move from opportunities to busi
ness outcomes by offering the best
customised solution and service
set.” said Sanjay Dawar, lead part
ner, One Consulting, at PwC India.

But why are clients increasingly
turningto the Big Four for techno
logy transformatlon work, despi
te the presence of global tech ma
Jors such as Accenture and IBM,
IndianIT services glants. a pletho
ra of product companies and
other pure-play tech specialists?

Akhilesh Tutela, national leader,
clients and markets and technolo
g% media & telecommunications

(TMT), at KPMG India, explained,

“The top firms now have deep do-
main expertise, inhouse consul-
ting capabilities, a technology ad-
visory setup and strong collabora-
tions with global tech alliances,
making them one-stop partners
for digital transformation.”

KPMG has doubled its technolo-
gy consulting business in the last
three yvears, he added.

After years of gaining experien
ce and credibility, the Big Four
surged ahead in tech consulting
after CovidJd9—when digitisation
became unavoidable—by being
the only ones capable of quickly
marrying strategy with tech ex-
ecution, mobilising cross-functio-
nal teams and driving company
wide change through automation
and process innovation. “Speed
and Rol (return on investment) on
fees is where we differentiate and
win,"” said Dawar of PwC

Interestingly, it's in the tech con
sulting domain that the most ke
enly contested battle in the Big Fo
ur is playing out, between early
mover and overall market leader
EY and aggressive and well-fun
ded challenger Deloitte

Industry watchers say that tech-
nology consulting may well be the
first front where Deloitte has final
Iy managed to breach EY's leaders-

hip In any of the major service 1
nes, with its aggressive invest
ment-led growth, while EY mainta-
ins a lead in tax, deals,
management consultingand audit

The firms are also investing hea
vily in technology consulting.

It has taken centre stage in the
refreshed global strategy of
PwC, traditionally a strong play
er in technology implementa.
tion. The New Equation is emer-
ging as the firm’s biggest area of
focusand investment.

Deloitte is investing 9% of itsto
tal revenue in technology consul
ting, while at KPMG, it's 8% of
tech consulting earnings, inclu
ding man hours spent in building
solutions. PwC India has spent ne
arly 2300 crore on hiring partners,
people and making acquisitions
inthe last two vears

ARTIFICIAL INTELLIGENCE
What's also helped the firms gain
ground on tech companies is the
global network of partnerships
they've stitched up with compani-
essuchasMicrasoft, Google, Intel,
IBM and Salesforce, giving them
early access to technologies in clo
ud, Al data and cyber capabiliti
es, among others

Within the technology consul

ting vertical, Al has emerged as
the top priority, with firms chan-
nelling maximum focus, resour
ces and energy into it, and finding
strong traction among clients ea-
ger to experiment and integrate
Alintotheiroperations

“Clients’ asks have evolved be
yond, ‘What use cases can Al dell
ver?' tostrategic imperativessuch
as ‘How do I transform my organi
sation with Al or embed an Al
first mindset across my busi.
ness”. " sald EY's Sachdey.

KPMG's Tuteja said hisfirm was
involved in at least 30 Al assign-
ments and every large project had
an Alcomponent. It wasbecoming
central to nearly every tech con-
sulting mandate, he said.

Big Four experts sav they will be
major players even in Al as they
already have a good understan-
ding of clients’ tech infrastructu
reanddatasetup, "Alispartof eve-
ry technology conversation these
days. We have completed Al-enab
led sales worth 1,000 crore,” sald
Deloitte’s Gopalaiah.

Dawar of PwC India sald that
during 2000-10, consulting evol
ved from Just making strategy
decks to driving implementa
tion, and the following decade
was about marrying strategy
withcore technologies

*Post-2020, the focus has shifted
to digital transformation—and
today, it's largely alss about gene-
rative AL" he said. "To truly leve
rage GenAl, companies must first
get their foundation tech DNA
right—by starting with the right
infrastructure, data foundation
and intelligence layers. it's about
bringing these three pillars toget
her and linking them seamlessly
toenable tangible business outco
mes. The firms have all the capa
bilities to deliver this end-to-end
forclients.”
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MAJORITY OF FUTURE HIRING IN IT BIZ

From Tax Suits to
Tech Suites, it’s a
Recalibrate @Big4

TC Partners 285 281 300 125-130
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Amid digital revolution,

off IT consulting divisions in
the early 2000s, and only began
rebuilding those capabilities in

2007-08.

teChnOIOgy COﬂSU'tantS That slow return has since
turned into a full-fledged pivot-
now take UD Chunk Of —with the India market lea-
i ding globally in both the scale

toD adVISory Space and paceof that shift.
“Consulting is now the new
Vinod Mahanta frontier,” said Sanjeev Kris-

Mumbai: Traditionally
known for their strengthsinau-
dit, tax and deal advisory, the
Big Four in India have discove-
red an unlikely crown jewel in
technology consulting. On the
back of a post-pandemicdigital
transformation push, this has
grown into the fastest-expan-
ding vertical — now leading in
headcount, partner strength
and accounting for more than
half of all new hires in FY25.
Ironically, these very firm-
s—EY, Deloitte, PwC and
KPMG-—globally sold or spun

han, chairman of PwC India.

Among the top four professio-
nal service firms, 60% of Delo-
itte's India workforce and 45%
of EY’s now comprise the tech
consulting vertical, while PwC
and KPMG both have approxi-
mately half of their India head-
count dedicated to this busi-
ness. Recruitment will bedomi-
nated by technology consulting
in FY26. Deloitte plans to hire
another 6,000-8,000 people in
this vertical.

At KPMG, nearly 45 of every
100 new hires in FY26 will be in
technology roles,

Simpleey.io
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Language
English

Article Dimension | Supplement | Position
157 N/A Top Right
'MAJORITY OF FUTURE HIRING IN IT BIZ

From Tax Suits to
Tech Suites, it’s a
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125-130
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Y

Amid digital revolution,
technology consultants
now take up chunk of
top advisory space

Vinod Mahanta

Mumbai: Traditionally
knownfor theirstrengths inau-
dit, tax and deal advisory, the
Big Four in India have discgve-
red an unlikely crown jewel in
technology consulting. On the
back of a post-pandemic digital
transformation push, this has
grown into the fastest-expan-
ding vertical — now leading in
headcount, partner strength
and accounting for more than
half of allnew hires in FY25.
Ironically, these very firm-
s—REY, Deloitte, PwC and
KPMG-—globally sold or spun

off IT consulting divisions in
the early 2000s, and only began

rebuilding those capabilitiesin -

200708,

That slow return has since
turned into a full-fledged pivot-
—with the India market lea-
ding globally in both the scale

_and pace of thatshift.

*Consulting is now the new
frontier,” said Sanjeev Kris-
han, chairman of PwC India.

‘Among the top four professio-
nal service firms, 60% of Delo-
itfe's India workforce and 45%
of EY's now conmprise the tech
consulting vertical, while PwC
and KPMG both have approxi-
mately half of their India head-
count dedicated to this busi-
ness, Recruitment will be domi-
nated by technology consulting
in FY26. Deloitte plans to hire
another 6,000-8,000 people in
this vertical.

At KPMG, nearly 45 of every
100 new hires in FY26 will be in
technology roles.

AVE |
29758
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High cost of
fast fashion

High logistics and user costs
are weighing on clothing
brands' g-commerce bet

B BRANDWAGON, P9
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High cost of fast fashion

HIGH LOGISTICS & USERACQUISITION COSTS ARE WEIGHING ON CLOTHING BRANDS’ Q-COMMERCE BET

et %onLENE 9 KS Ry sxahe mvﬁ‘zt:olfl?\irretahz,brands are pri-
ON A SULTRY Delhi morning, Without _scaleand oritising standard silhouettes,
27-year-old Tashi realised she had Rmm S5 d_ata-led yentoty bestselling fits,and limited assort-
nothing light or breezy to wear to logistics burden: °mb°"m I' sustaining long- ments.“We haw;c curated a focused,
her cousin’s haldi ceremony to be Managing tean ity remains cificolt fast-moving assortment that
hosted on the other side of town. retums, e.spedally works for Q-gcommcrce with avail-
By 9:15 am though, she had iden- 10-minute ability in 50 cities, including key
tified a pastel kurta setona quic.k ones, is logistically metrop9litan hubs such as I?elhi,
comn:lc.:rct:i plat:’orm; by 9:27, it complex and customer- :{At;mbal;. Zingalu;u, fh'chnal,la;Itd
was at herdoorstep. unfriend yderabad,” says Zepto's Meel. Its

In the world of instant gro- Y selection highlights ready-to-wear
ceries and blink-speed burgers, with standard fits, high appealand
fashion is finally catching up. The Aoy . low return intent. The company
segment is all set to ride th.e - WMM"Q says its dark store; are optimised
co?umcrcc wave, which is prg~ ““‘"“?‘““"“"" foZ SKU rotation and il?vcntory
jected to grow a’t a 67% CAGR :oloursll alongsndl ::ofa:;licates agility, which allows it to hyper-
through 2030 and is currently . nlsplanning localise. The company has

estimated at over $5 billion.
While average order values

onboarded limited size ranges that
alignwith high-demand clusters.It

remain modest — ¥400-¥700ver- o Marmn pressure: High |°9'5ﬁ¢5 and Courtesy: Praveen can refine the selection using real-
sus €1,000-plus on traditional ()| acquisition costs, coupled with large Govindu, partner, time platform data.
platforms — there is value beyond inventory investments, squeeze profitability Deloitte India Experts say that return rates,

margins for Q-commerce plat-
forms.“Fashion brings in new users
and encourages cross-category
exploration,” says Devendra Meel,
chief business officer, Zepto.
“Someone buying a kurta might
add cosmetics or festive décor.”
For Zepto, the appeal is clear.
“Fashion is getting more occasion-
led and last-minute,”says Meel.“Be
it someone who has forgotten
about a puja invite or about one
who has a sangeet ceremony to
attend that night,we offera robust
portfolio of fashion essentials and
occasion wear they can pick from.”
Inotherwords, what started its
innings as a safe way to access
daily needs during the COVID-
pandemic-led disruptions is
rapidly morphing into the go-to
platform to resolve wardrobe

emergencies, last-minute gifting
and impulse exigencies. Seeing
the opportunity, Libas, a fashion
brand known for its ethnic wear,
has partnered with Zepto to
deliver its signature styles across
50 cities in under 12 minutes.
“We've seenaclearshiftincon-
sumer behaviour,” says Sidhant
Keshwani, founder & CEO of the
four-decade-old women’s wear
brand.“Today, fashion is impulse-
led and occasion-driven, with
speed of acquisition a key expecta-
tion.” Needless to say, quick com-
merce felt like the way to go.
Among its fastest movers on Q-
commerce are loungewear,
trousersand kurtas,styles that pri-
oritise utility over extravagance

and fit snugly into Zepto’s slim,
high-velocity supply chain.

It’s still early days for Q-com-
merce fashion but the category is
picking up speed. Myntra’s M-Now,
whichlaunched in December 2024
with the promise to deliver over
10,000 styles in 30 minutes, sees
strong demand for products rang-
ing from shampoosand skincareto
fragrances and lipsticks. Brands
suchasAdidas, Pepe Jeans, Enamor,
and Manyavarare alreadyavailable
on platforms such as Zepto, Insta-
mart and Blinkit.“In Q-commerce,
the most promising fashion cate-
gories are those that are easy to fit,
frequently bought, and low on
returns. Basics like t-shirts, socks,
and innerwear work well,” says

Somdutta Singh, founderand CEO
of Assiduus Global.

For women’s innerwear brand
Enamor, quick commerce is not
just another route, but a growing
opportunity. “We've seen a
70-80% demand spike over the
past six-seven months,” says San-
dra Daniels, the brand’s CMO and
category head. “Consumers are
increasingly prioritising conve-
nience, time, and reliability, even
in fashion.”

That said, apparel brings a
unique set of challenges to the 10-
minute delivery model. There are
size, fit, and return issues to deal
with, point out experts. Inventory
complexity, unpredictable trends,
and return logistics make it

Simpleey.io

often as high as 25-30% in tradi-
tional e-commerce,are loweron Q-
commerce, thanks to the high
intent- and urgency-led purchases.
Some traditional horizontal Q-
commerce players are experiment-
ing with 10-minute returns and
offering 72-hour exchanges for
damaged items, points out Praveen
Govindu, partnerat Deloitte India.

Even as more players throw
their hatsinto the ring, high logis-
tics and customer acquisition
costs,combined with large inven-
tory investments and potential
reverse logistics, continue to
strain Q-commerce margins.
Long-term profitability is achiev-
able through scale, repeat pur-
chases, efficient inventory plan-
ning, and optimised delivery
systems, notes Govindu.

Page 18 of 65




Deloitte. 23 May, 2025 - 23 May, 2025

The Financial Express * Pune « 23 May, 2025
High cost of fast fashion

Page no Language Article Dimension | Supplement | Position | AVE | Circulation
19 English 527 N/A Bottom Left,Top Left 131695 130K

High cost of
fast fashion

High logistics and user costs
are weighing on clothing
brands' g-commerce bet

B BRANDWAGON, P9
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High cost of fast fashion

HIGH LOGISTICS & USERACQUISITION COSTS ARE WEIGHING ON CLOTHING BRANDS’ Q-COMMERCE BET

et %onLENE 9 KS Ry sxahe mvﬁ‘zt:olfl?\irretahz,brands are pri-
ON A SULTRY Delhi morning, Without _scaleand oritising standard silhouettes,
27-year-old Tashi realised she had Rmm S5 d_ata-led yentoty bestselling fits,and limited assort-
nothing light or breezy to wear to logistics burden: °mb°"m I' sustaining long- ments.“We haw;c curated a focused,
her cousin’s haldi ceremony to be Managing tean ity remains cificolt fast-moving assortment that
hosted on the other side of town. retums, e.spedally works for Q-gcommcrce with avail-
By 9:15 am though, she had iden- 10-minute ability in 50 cities, including key
tified a pastel kurta setona quic.k ones, is logistically metrop9litan hubs such as I?elhi,
comn:lc.:rct:i plat:’orm; by 9:27, it complex and customer- :{At;mbal;. Zingalu;u, fh'chnal,la;Itd
was at herdoorstep. unfriend yderabad,” says Zepto's Meel. Its

In the world of instant gro- Y selection highlights ready-to-wear
ceries and blink-speed burgers, with standard fits, high appealand
fashion is finally catching up. The Aoy . low return intent. The company
segment is all set to ride th.e - WMM"Q says its dark store; are optimised
co?umcrcc wave, which is prg~ ““‘"“?‘““"“"" foZ SKU rotation and il?vcntory
jected to grow a’t a 67% CAGR :oloursll alongsndl ::ofa:;licates agility, which allows it to hyper-
through 2030 and is currently . nlsplanning localise. The company has

estimated at over $5 billion.
While average order values

onboarded limited size ranges that
alignwith high-demand clusters.It

remain modest — ¥400-¥700ver- o Marmn pressure: High |°9'5ﬁ¢5 and Courtesy: Praveen can refine the selection using real-
sus €1,000-plus on traditional ()| acquisition costs, coupled with large Govindu, partner, time platform data.
platforms — there is value beyond inventory investments, squeeze profitability Deloitte India Experts say that return rates,

margins for Q-commerce plat-
forms.“Fashion brings in new users
and encourages cross-category
exploration,” says Devendra Meel,
chief business officer, Zepto.
“Someone buying a kurta might
add cosmetics or festive décor.”
For Zepto, the appeal is clear.
“Fashion is getting more occasion-
led and last-minute,”says Meel.“Be
it someone who has forgotten
about a puja invite or about one
who has a sangeet ceremony to
attend that night,we offera robust
portfolio of fashion essentials and
occasion wear they can pick from.”
Inotherwords, what started its
innings as a safe way to access
daily needs during the COVID-
pandemic-led disruptions is
rapidly morphing into the go-to
platform to resolve wardrobe

emergencies, last-minute gifting
and impulse exigencies. Seeing
the opportunity, Libas, a fashion
brand known for its ethnic wear,
has partnered with Zepto to
deliver its signature styles across
50 cities in under 12 minutes.
“We've seenaclearshiftincon-
sumer behaviour,” says Sidhant
Keshwani, founder & CEO of the
four-decade-old women’s wear
brand.“Today, fashion is impulse-
led and occasion-driven, with
speed of acquisition a key expecta-
tion.” Needless to say, quick com-
merce felt like the way to go.
Among its fastest movers on Q-
commerce are loungewear,
trousersand kurtas,styles that pri-
oritise utility over extravagance

and fit snugly into Zepto’s slim,
high-velocity supply chain.

It’s still early days for Q-com-
merce fashion but the category is
picking up speed. Myntra’s M-Now,
whichlaunched in December 2024
with the promise to deliver over
10,000 styles in 30 minutes, sees
strong demand for products rang-
ing from shampoosand skincareto
fragrances and lipsticks. Brands
suchasAdidas, Pepe Jeans, Enamor,
and Manyavarare alreadyavailable
on platforms such as Zepto, Insta-
mart and Blinkit.“In Q-commerce,
the most promising fashion cate-
gories are those that are easy to fit,
frequently bought, and low on
returns. Basics like t-shirts, socks,
and innerwear work well,” says

Somdutta Singh, founderand CEO
of Assiduus Global.

For women’s innerwear brand
Enamor, quick commerce is not
just another route, but a growing
opportunity. “We've seen a
70-80% demand spike over the
past six-seven months,” says San-
dra Daniels, the brand’s CMO and
category head. “Consumers are
increasingly prioritising conve-
nience, time, and reliability, even
in fashion.”

That said, apparel brings a
unique set of challenges to the 10-
minute delivery model. There are
size, fit, and return issues to deal
with, point out experts. Inventory
complexity, unpredictable trends,
and return logistics make it

Simpleey.io

often as high as 25-30% in tradi-
tional e-commerce,are loweron Q-
commerce, thanks to the high
intent- and urgency-led purchases.
Some traditional horizontal Q-
commerce players are experiment-
ing with 10-minute returns and
offering 72-hour exchanges for
damaged items, points out Praveen
Govindu, partnerat Deloitte India.

Even as more players throw
their hatsinto the ring, high logis-
tics and customer acquisition
costs,combined with large inven-
tory investments and potential
reverse logistics, continue to
strain Q-commerce margins.
Long-term profitability is achiev-
able through scale, repeat pur-
chases, efficient inventory plan-
ning, and optimised delivery
systems, notes Govindu.
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High cost of
fast fashion

High logistics and user costs
are weighing on clothing
brands' g-commerce bet

B BRANDWAGON, P9
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High cost of fast fashion

HIGH LOGISTICS & USERACQUISITION COSTS ARE WEIGHING ON CLOTHING BRANDS’ Q-COMMERCE BET

et %onLENE 9 KS Ry sxahe mvﬁ‘zt:olfl?\irretahz,brands are pri-
ON A SULTRY Delhi morning, Without _scaleand oritising standard silhouettes,
27-year-old Tashi realised she had Rmm S5 d_ata-led yentoty bestselling fits,and limited assort-
nothing light or breezy to wear to logistics burden: °mb°"m I' sustaining long- ments.“We haw;c curated a focused,
her cousin’s haldi ceremony to be Managing tean ity remains cificolt fast-moving assortment that
hosted on the other side of town. retums, e.spedally works for Q-gcommcrce with avail-
By 9:15 am though, she had iden- 10-minute ability in 50 cities, including key
tified a pastel kurta setona quic.k ones, is logistically metrop9litan hubs such as I?elhi,
comn:lc.:rct:i plat:’orm; by 9:27, it complex and customer- :{At;mbal;. Zingalu;u, fh'chnal,la;Itd
was at herdoorstep. unfriend yderabad,” says Zepto's Meel. Its

In the world of instant gro- Y selection highlights ready-to-wear
ceries and blink-speed burgers, with standard fits, high appealand
fashion is finally catching up. The Aoy . low return intent. The company
segment is all set to ride th.e - WMM"Q says its dark store; are optimised
co?umcrcc wave, which is prg~ ““‘"“?‘““"“"" foZ SKU rotation and il?vcntory
jected to grow a’t a 67% CAGR :oloursll alongsndl ::ofa:;licates agility, which allows it to hyper-
through 2030 and is currently . nlsplanning localise. The company has

estimated at over $5 billion.
While average order values

onboarded limited size ranges that
alignwith high-demand clusters.It

remain modest — ¥400-¥700ver- o Marmn pressure: High |°9'5ﬁ¢5 and Courtesy: Praveen can refine the selection using real-
sus €1,000-plus on traditional ()| acquisition costs, coupled with large Govindu, partner, time platform data.
platforms — there is value beyond inventory investments, squeeze profitability Deloitte India Experts say that return rates,

margins for Q-commerce plat-
forms.“Fashion brings in new users
and encourages cross-category
exploration,” says Devendra Meel,
chief business officer, Zepto.
“Someone buying a kurta might
add cosmetics or festive décor.”
For Zepto, the appeal is clear.
“Fashion is getting more occasion-
led and last-minute,”says Meel.“Be
it someone who has forgotten
about a puja invite or about one
who has a sangeet ceremony to
attend that night,we offera robust
portfolio of fashion essentials and
occasion wear they can pick from.”
Inotherwords, what started its
innings as a safe way to access
daily needs during the COVID-
pandemic-led disruptions is
rapidly morphing into the go-to
platform to resolve wardrobe

emergencies, last-minute gifting
and impulse exigencies. Seeing
the opportunity, Libas, a fashion
brand known for its ethnic wear,
has partnered with Zepto to
deliver its signature styles across
50 cities in under 12 minutes.
“We've seenaclearshiftincon-
sumer behaviour,” says Sidhant
Keshwani, founder & CEO of the
four-decade-old women’s wear
brand.“Today, fashion is impulse-
led and occasion-driven, with
speed of acquisition a key expecta-
tion.” Needless to say, quick com-
merce felt like the way to go.
Among its fastest movers on Q-
commerce are loungewear,
trousersand kurtas,styles that pri-
oritise utility over extravagance

and fit snugly into Zepto’s slim,
high-velocity supply chain.

It’s still early days for Q-com-
merce fashion but the category is
picking up speed. Myntra’s M-Now,
whichlaunched in December 2024
with the promise to deliver over
10,000 styles in 30 minutes, sees
strong demand for products rang-
ing from shampoosand skincareto
fragrances and lipsticks. Brands
suchasAdidas, Pepe Jeans, Enamor,
and Manyavarare alreadyavailable
on platforms such as Zepto, Insta-
mart and Blinkit.“In Q-commerce,
the most promising fashion cate-
gories are those that are easy to fit,
frequently bought, and low on
returns. Basics like t-shirts, socks,
and innerwear work well,” says

Somdutta Singh, founderand CEO
of Assiduus Global.

For women’s innerwear brand
Enamor, quick commerce is not
just another route, but a growing
opportunity. “We've seen a
70-80% demand spike over the
past six-seven months,” says San-
dra Daniels, the brand’s CMO and
category head. “Consumers are
increasingly prioritising conve-
nience, time, and reliability, even
in fashion.”

That said, apparel brings a
unique set of challenges to the 10-
minute delivery model. There are
size, fit, and return issues to deal
with, point out experts. Inventory
complexity, unpredictable trends,
and return logistics make it
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often as high as 25-30% in tradi-
tional e-commerce,are loweron Q-
commerce, thanks to the high
intent- and urgency-led purchases.
Some traditional horizontal Q-
commerce players are experiment-
ing with 10-minute returns and
offering 72-hour exchanges for
damaged items, points out Praveen
Govindu, partnerat Deloitte India.

Even as more players throw
their hatsinto the ring, high logis-
tics and customer acquisition
costs,combined with large inven-
tory investments and potential
reverse logistics, continue to
strain Q-commerce margins.
Long-term profitability is achiev-
able through scale, repeat pur-
chases, efficient inventory plan-
ning, and optimised delivery
systems, notes Govindu.
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High cost of fast fashion

HIGH LOGISTICS & USERACQUISITION COSTS ARE WEIGHING ON CLOTHING BRANDS’ Q-COMMERCE BET

et %onLENE 9 KS Ry sxahe mvﬁ‘zt:olfl?\irretahz,brands are pri-
ON A SULTRY Delhi morning, Without _scaleand oritising standard silhouettes,
27-year-old Tashi realised she had Rmm S5 d_ata-led yentoty bestselling fits,and limited assort-
nothing light or breezy to wear to logistics burden: °mb°"m I' sustaining long- ments.“We haw;c curated a focused,
her cousin’s haldi ceremony to be Managing tean ity remains cificolt fast-moving assortment that
hosted on the other side of town. retums, e.spedally works for Q-gcommcrce with avail-
By 9:15 am though, she had iden- 10-minute ability in 50 cities, including key
tified a pastel kurta setona quic.k ones, is logistically metrop9litan hubs such as I?elhi,
comn:lc.:rct:i plat:’orm; by 9:27, it complex and customer- :{At;mbal;. Zingalu;u, fh'chnal,la;Itd
was at herdoorstep. unfriend yderabad,” says Zepto's Meel. Its

In the world of instant gro- Y selection highlights ready-to-wear
ceries and blink-speed burgers, with standard fits, high appealand
fashion is finally catching up. The Aoy . low return intent. The company
segment is all set to ride th.e - WMM"Q says its dark store; are optimised
co?umcrcc wave, which is prg~ ““‘"“?‘““"“"" foZ SKU rotation and il?vcntory
jected to grow a’t a 67% CAGR :oloursll alongsndl ::ofa:;licates agility, which allows it to hyper-
through 2030 and is currently . nlsplanning localise. The company has

estimated at over $5 billion.
While average order values

onboarded limited size ranges that
alignwith high-demand clusters.It

remain modest — ¥400-¥700ver- o Marmn pressure: High |°9'5ﬁ¢5 and Courtesy: Praveen can refine the selection using real-
sus €1,000-plus on traditional ()| acquisition costs, coupled with large Govindu, partner, time platform data.
platforms — there is value beyond inventory investments, squeeze profitability Deloitte India Experts say that return rates,

margins for Q-commerce plat-
forms.“Fashion brings in new users
and encourages cross-category
exploration,” says Devendra Meel,
chief business officer, Zepto.
“Someone buying a kurta might
add cosmetics or festive décor.”
For Zepto, the appeal is clear.
“Fashion is getting more occasion-
led and last-minute,”says Meel.“Be
it someone who has forgotten
about a puja invite or about one
who has a sangeet ceremony to
attend that night,we offera robust
portfolio of fashion essentials and
occasion wear they can pick from.”
Inotherwords, what started its
innings as a safe way to access
daily needs during the COVID-
pandemic-led disruptions is
rapidly morphing into the go-to
platform to resolve wardrobe

emergencies, last-minute gifting
and impulse exigencies. Seeing
the opportunity, Libas, a fashion
brand known for its ethnic wear,
has partnered with Zepto to
deliver its signature styles across
50 cities in under 12 minutes.
“We've seenaclearshiftincon-
sumer behaviour,” says Sidhant
Keshwani, founder & CEO of the
four-decade-old women’s wear
brand.“Today, fashion is impulse-
led and occasion-driven, with
speed of acquisition a key expecta-
tion.” Needless to say, quick com-
merce felt like the way to go.
Among its fastest movers on Q-
commerce are loungewear,
trousersand kurtas,styles that pri-
oritise utility over extravagance

and fit snugly into Zepto’s slim,
high-velocity supply chain.

It’s still early days for Q-com-
merce fashion but the category is
picking up speed. Myntra’s M-Now,
whichlaunched in December 2024
with the promise to deliver over
10,000 styles in 30 minutes, sees
strong demand for products rang-
ing from shampoosand skincareto
fragrances and lipsticks. Brands
suchasAdidas, Pepe Jeans, Enamor,
and Manyavarare alreadyavailable
on platforms such as Zepto, Insta-
mart and Blinkit.“In Q-commerce,
the most promising fashion cate-
gories are those that are easy to fit,
frequently bought, and low on
returns. Basics like t-shirts, socks,
and innerwear work well,” says

Somdutta Singh, founderand CEO
of Assiduus Global.

For women’s innerwear brand
Enamor, quick commerce is not
just another route, but a growing
opportunity. “We've seen a
70-80% demand spike over the
past six-seven months,” says San-
dra Daniels, the brand’s CMO and
category head. “Consumers are
increasingly prioritising conve-
nience, time, and reliability, even
in fashion.”

That said, apparel brings a
unique set of challenges to the 10-
minute delivery model. There are
size, fit, and return issues to deal
with, point out experts. Inventory
complexity, unpredictable trends,
and return logistics make it

Simpleey.io

often as high as 25-30% in tradi-
tional e-commerce,are loweron Q-
commerce, thanks to the high
intent- and urgency-led purchases.
Some traditional horizontal Q-
commerce players are experiment-
ing with 10-minute returns and
offering 72-hour exchanges for
damaged items, points out Praveen
Govindu, partnerat Deloitte India.

Even as more players throw
their hatsinto the ring, high logis-
tics and customer acquisition
costs,combined with large inven-
tory investments and potential
reverse logistics, continue to
strain Q-commerce margins.
Long-term profitability is achiev-
able through scale, repeat pur-
chases, efficient inventory plan-
ning, and optimised delivery
systems, notes Govindu.
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High cost of fast fashion

HIGH LOGISTICS & USERACQUISITION COSTS ARE WEIGHING ON CLOTHING BRANDS’ Q-COMMERCE BET

et %onLENE 9 KS Ry sxahe mvﬁ‘zt:olfl?\irretahz,brands are pri-
ON A SULTRY Delhi morning, Without _scaleand oritising standard silhouettes,
27-year-old Tashi realised she had Rmm S5 d_ata-led yentoty bestselling fits,and limited assort-
nothing light or breezy to wear to logistics burden: °mb°"m I' sustaining long- ments.“We haw;c curated a focused,
her cousin’s haldi ceremony to be Managing tean ity remains cificolt fast-moving assortment that
hosted on the other side of town. retums, e.spedally works for Q-gcommcrce with avail-
By 9:15 am though, she had iden- 10-minute ability in 50 cities, including key
tified a pastel kurta setona quic.k ones, is logistically metrop9litan hubs such as I?elhi,
comn:lc.:rct:i plat:’orm; by 9:27, it complex and customer- :{At;mbal;. Zingalu;u, fh'chnal,la;Itd
was at herdoorstep. unfriend yderabad,” says Zepto's Meel. Its

In the world of instant gro- Y selection highlights ready-to-wear
ceries and blink-speed burgers, with standard fits, high appealand
fashion is finally catching up. The Aoy . low return intent. The company
segment is all set to ride th.e - WMM"Q says its dark store; are optimised
co?umcrcc wave, which is prg~ ““‘"“?‘““"“"" foZ SKU rotation and il?vcntory
jected to grow a’t a 67% CAGR :oloursll alongsndl ::ofa:;licates agility, which allows it to hyper-
through 2030 and is currently . nlsplanning localise. The company has

estimated at over $5 billion.
While average order values

onboarded limited size ranges that
alignwith high-demand clusters.It

remain modest — ¥400-¥700ver- o Marmn pressure: High |°9'5ﬁ¢5 and Courtesy: Praveen can refine the selection using real-
sus €1,000-plus on traditional ()| acquisition costs, coupled with large Govindu, partner, time platform data.
platforms — there is value beyond inventory investments, squeeze profitability Deloitte India Experts say that return rates,

margins for Q-commerce plat-
forms.“Fashion brings in new users
and encourages cross-category
exploration,” says Devendra Meel,
chief business officer, Zepto.
“Someone buying a kurta might
add cosmetics or festive décor.”
For Zepto, the appeal is clear.
“Fashion is getting more occasion-
led and last-minute,”says Meel.“Be
it someone who has forgotten
about a puja invite or about one
who has a sangeet ceremony to
attend that night,we offera robust
portfolio of fashion essentials and
occasion wear they can pick from.”
Inotherwords, what started its
innings as a safe way to access
daily needs during the COVID-
pandemic-led disruptions is
rapidly morphing into the go-to
platform to resolve wardrobe

emergencies, last-minute gifting
and impulse exigencies. Seeing
the opportunity, Libas, a fashion
brand known for its ethnic wear,
has partnered with Zepto to
deliver its signature styles across
50 cities in under 12 minutes.
“We've seenaclearshiftincon-
sumer behaviour,” says Sidhant
Keshwani, founder & CEO of the
four-decade-old women’s wear
brand.“Today, fashion is impulse-
led and occasion-driven, with
speed of acquisition a key expecta-
tion.” Needless to say, quick com-
merce felt like the way to go.
Among its fastest movers on Q-
commerce are loungewear,
trousersand kurtas,styles that pri-
oritise utility over extravagance

and fit snugly into Zepto’s slim,
high-velocity supply chain.

It’s still early days for Q-com-
merce fashion but the category is
picking up speed. Myntra’s M-Now,
whichlaunched in December 2024
with the promise to deliver over
10,000 styles in 30 minutes, sees
strong demand for products rang-
ing from shampoosand skincareto
fragrances and lipsticks. Brands
suchasAdidas, Pepe Jeans, Enamor,
and Manyavarare alreadyavailable
on platforms such as Zepto, Insta-
mart and Blinkit.“In Q-commerce,
the most promising fashion cate-
gories are those that are easy to fit,
frequently bought, and low on
returns. Basics like t-shirts, socks,
and innerwear work well,” says

Somdutta Singh, founderand CEO
of Assiduus Global.

For women’s innerwear brand
Enamor, quick commerce is not
just another route, but a growing
opportunity. “We've seen a
70-80% demand spike over the
past six-seven months,” says San-
dra Daniels, the brand’s CMO and
category head. “Consumers are
increasingly prioritising conve-
nience, time, and reliability, even
in fashion.”

That said, apparel brings a
unique set of challenges to the 10-
minute delivery model. There are
size, fit, and return issues to deal
with, point out experts. Inventory
complexity, unpredictable trends,
and return logistics make it

Simpleey.io

often as high as 25-30% in tradi-
tional e-commerce,are loweron Q-
commerce, thanks to the high
intent- and urgency-led purchases.
Some traditional horizontal Q-
commerce players are experiment-
ing with 10-minute returns and
offering 72-hour exchanges for
damaged items, points out Praveen
Govindu, partnerat Deloitte India.

Even as more players throw
their hatsinto the ring, high logis-
tics and customer acquisition
costs,combined with large inven-
tory investments and potential
reverse logistics, continue to
strain Q-commerce margins.
Long-term profitability is achiev-
able through scale, repeat pur-
chases, efficient inventory plan-
ning, and optimised delivery
systems, notes Govindu.
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High cost of fast fashion

HIGH LOGISTICS & USERACQUISITION COSTS ARE WEIGHING ON CLOTHING BRANDS’ Q-COMMERCE BET

et %onLENE 9 KS Ry sxahe mvﬁ‘zt:olfl?\irretahz,brands are pri-
ON A SULTRY Delhi morning, Without _scaleand oritising standard silhouettes,
27-year-old Tashi realised she had Rmm S5 d_ata-led yentoty bestselling fits,and limited assort-
nothing light or breezy to wear to logistics burden: °mb°"m I' sustaining long- ments.“We haw;c curated a focused,
her cousin’s haldi ceremony to be Managing tean ity remains cificolt fast-moving assortment that
hosted on the other side of town. retums, e.spedally works for Q-gcommcrce with avail-
By 9:15 am though, she had iden- 10-minute ability in 50 cities, including key
tified a pastel kurta setona quic.k ones, is logistically metrop9litan hubs such as I?elhi,
comn:lc.:rct:i plat:’orm; by 9:27, it complex and customer- :{At;mbal;. Zingalu;u, fh'chnal,la;Itd
was at herdoorstep. unfriend yderabad,” says Zepto's Meel. Its

In the world of instant gro- Y selection highlights ready-to-wear
ceries and blink-speed burgers, with standard fits, high appealand
fashion is finally catching up. The Aoy . low return intent. The company
segment is all set to ride th.e - WMM"Q says its dark store; are optimised
co?umcrcc wave, which is prg~ ““‘"“?‘““"“"" foZ SKU rotation and il?vcntory
jected to grow a’t a 67% CAGR :oloursll alongsndl ::ofa:;licates agility, which allows it to hyper-
through 2030 and is currently . nlsplanning localise. The company has

estimated at over $5 billion.
While average order values

onboarded limited size ranges that
alignwith high-demand clusters.It

remain modest — ¥400-¥700ver- o Marmn pressure: High |°9'5ﬁ¢5 and Courtesy: Praveen can refine the selection using real-
sus €1,000-plus on traditional ()| acquisition costs, coupled with large Govindu, partner, time platform data.
platforms — there is value beyond inventory investments, squeeze profitability Deloitte India Experts say that return rates,

margins for Q-commerce plat-
forms.“Fashion brings in new users
and encourages cross-category
exploration,” says Devendra Meel,
chief business officer, Zepto.
“Someone buying a kurta might
add cosmetics or festive décor.”
For Zepto, the appeal is clear.
“Fashion is getting more occasion-
led and last-minute,”says Meel.“Be
it someone who has forgotten
about a puja invite or about one
who has a sangeet ceremony to
attend that night,we offera robust
portfolio of fashion essentials and
occasion wear they can pick from.”
Inotherwords, what started its
innings as a safe way to access
daily needs during the COVID-
pandemic-led disruptions is
rapidly morphing into the go-to
platform to resolve wardrobe

emergencies, last-minute gifting
and impulse exigencies. Seeing
the opportunity, Libas, a fashion
brand known for its ethnic wear,
has partnered with Zepto to
deliver its signature styles across
50 cities in under 12 minutes.
“We've seenaclearshiftincon-
sumer behaviour,” says Sidhant
Keshwani, founder & CEO of the
four-decade-old women’s wear
brand.“Today, fashion is impulse-
led and occasion-driven, with
speed of acquisition a key expecta-
tion.” Needless to say, quick com-
merce felt like the way to go.
Among its fastest movers on Q-
commerce are loungewear,
trousersand kurtas,styles that pri-
oritise utility over extravagance

and fit snugly into Zepto’s slim,
high-velocity supply chain.

It’s still early days for Q-com-
merce fashion but the category is
picking up speed. Myntra’s M-Now,
whichlaunched in December 2024
with the promise to deliver over
10,000 styles in 30 minutes, sees
strong demand for products rang-
ing from shampoosand skincareto
fragrances and lipsticks. Brands
suchasAdidas, Pepe Jeans, Enamor,
and Manyavarare alreadyavailable
on platforms such as Zepto, Insta-
mart and Blinkit.“In Q-commerce,
the most promising fashion cate-
gories are those that are easy to fit,
frequently bought, and low on
returns. Basics like t-shirts, socks,
and innerwear work well,” says

Somdutta Singh, founderand CEO
of Assiduus Global.

For women’s innerwear brand
Enamor, quick commerce is not
just another route, but a growing
opportunity. “We've seen a
70-80% demand spike over the
past six-seven months,” says San-
dra Daniels, the brand’s CMO and
category head. “Consumers are
increasingly prioritising conve-
nience, time, and reliability, even
in fashion.”

That said, apparel brings a
unique set of challenges to the 10-
minute delivery model. There are
size, fit, and return issues to deal
with, point out experts. Inventory
complexity, unpredictable trends,
and return logistics make it

Simpleey.io

often as high as 25-30% in tradi-
tional e-commerce,are loweron Q-
commerce, thanks to the high
intent- and urgency-led purchases.
Some traditional horizontal Q-
commerce players are experiment-
ing with 10-minute returns and
offering 72-hour exchanges for
damaged items, points out Praveen
Govindu, partnerat Deloitte India.

Even as more players throw
their hatsinto the ring, high logis-
tics and customer acquisition
costs,combined with large inven-
tory investments and potential
reverse logistics, continue to
strain Q-commerce margins.
Long-term profitability is achiev-
able through scale, repeat pur-
chases, efficient inventory plan-
ning, and optimised delivery
systems, notes Govindu.
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High cost of fast fashion

HIGH LOGISTICS & USERACQUISITION COSTS ARE WEIGHING ON CLOTHING BRANDS’ Q-COMMERCE BET

et %onLENE 9 KS Ry sxahe mvﬁ‘zt:olfl?\irretahz,brands are pri-
ON A SULTRY Delhi morning, Without _scaleand oritising standard silhouettes,
27-year-old Tashi realised she had Rmm S5 d_ata-led yentoty bestselling fits,and limited assort-
nothing light or breezy to wear to logistics burden: °mb°"m I' sustaining long- ments.“We haw;c curated a focused,
her cousin’s haldi ceremony to be Managing tean ity remains cificolt fast-moving assortment that
hosted on the other side of town. retums, e.spedally works for Q-gcommcrce with avail-
By 9:15 am though, she had iden- 10-minute ability in 50 cities, including key
tified a pastel kurta setona quic.k ones, is logistically metrop9litan hubs such as I?elhi,
comn:lc.:rct:i plat:’orm; by 9:27, it complex and customer- :{At;mbal;. Zingalu;u, fh'chnal,la;Itd
was at herdoorstep. unfriend yderabad,” says Zepto's Meel. Its

In the world of instant gro- Y selection highlights ready-to-wear
ceries and blink-speed burgers, with standard fits, high appealand
fashion is finally catching up. The Aoy . low return intent. The company
segment is all set to ride th.e - WMM"Q says its dark store; are optimised
co?umcrcc wave, which is prg~ ““‘"“?‘““"“"" foZ SKU rotation and il?vcntory
jected to grow a’t a 67% CAGR :oloursll alongsndl ::ofa:;licates agility, which allows it to hyper-
through 2030 and is currently . nlsplanning localise. The company has

estimated at over $5 billion.
While average order values

onboarded limited size ranges that
alignwith high-demand clusters.It

remain modest — ¥400-¥700ver- o Marmn pressure: High |°9'5ﬁ¢5 and Courtesy: Praveen can refine the selection using real-
sus €1,000-plus on traditional ()| acquisition costs, coupled with large Govindu, partner, time platform data.
platforms — there is value beyond inventory investments, squeeze profitability Deloitte India Experts say that return rates,

margins for Q-commerce plat-
forms.“Fashion brings in new users
and encourages cross-category
exploration,” says Devendra Meel,
chief business officer, Zepto.
“Someone buying a kurta might
add cosmetics or festive décor.”
For Zepto, the appeal is clear.
“Fashion is getting more occasion-
led and last-minute,”says Meel.“Be
it someone who has forgotten
about a puja invite or about one
who has a sangeet ceremony to
attend that night,we offera robust
portfolio of fashion essentials and
occasion wear they can pick from.”
Inotherwords, what started its
innings as a safe way to access
daily needs during the COVID-
pandemic-led disruptions is
rapidly morphing into the go-to
platform to resolve wardrobe

emergencies, last-minute gifting
and impulse exigencies. Seeing
the opportunity, Libas, a fashion
brand known for its ethnic wear,
has partnered with Zepto to
deliver its signature styles across
50 cities in under 12 minutes.
“We've seenaclearshiftincon-
sumer behaviour,” says Sidhant
Keshwani, founder & CEO of the
four-decade-old women’s wear
brand.“Today, fashion is impulse-
led and occasion-driven, with
speed of acquisition a key expecta-
tion.” Needless to say, quick com-
merce felt like the way to go.
Among its fastest movers on Q-
commerce are loungewear,
trousersand kurtas,styles that pri-
oritise utility over extravagance

and fit snugly into Zepto’s slim,
high-velocity supply chain.

It’s still early days for Q-com-
merce fashion but the category is
picking up speed. Myntra’s M-Now,
whichlaunched in December 2024
with the promise to deliver over
10,000 styles in 30 minutes, sees
strong demand for products rang-
ing from shampoosand skincareto
fragrances and lipsticks. Brands
suchasAdidas, Pepe Jeans, Enamor,
and Manyavarare alreadyavailable
on platforms such as Zepto, Insta-
mart and Blinkit.“In Q-commerce,
the most promising fashion cate-
gories are those that are easy to fit,
frequently bought, and low on
returns. Basics like t-shirts, socks,
and innerwear work well,” says

Somdutta Singh, founderand CEO
of Assiduus Global.

For women’s innerwear brand
Enamor, quick commerce is not
just another route, but a growing
opportunity. “We've seen a
70-80% demand spike over the
past six-seven months,” says San-
dra Daniels, the brand’s CMO and
category head. “Consumers are
increasingly prioritising conve-
nience, time, and reliability, even
in fashion.”

That said, apparel brings a
unique set of challenges to the 10-
minute delivery model. There are
size, fit, and return issues to deal
with, point out experts. Inventory
complexity, unpredictable trends,
and return logistics make it

Simpleey.io

often as high as 25-30% in tradi-
tional e-commerce,are loweron Q-
commerce, thanks to the high
intent- and urgency-led purchases.
Some traditional horizontal Q-
commerce players are experiment-
ing with 10-minute returns and
offering 72-hour exchanges for
damaged items, points out Praveen
Govindu, partnerat Deloitte India.

Even as more players throw
their hatsinto the ring, high logis-
tics and customer acquisition
costs,combined with large inven-
tory investments and potential
reverse logistics, continue to
strain Q-commerce margins.
Long-term profitability is achiev-
able through scale, repeat pur-
chases, efficient inventory plan-
ning, and optimised delivery
systems, notes Govindu.
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High cost of fast fashion

HIGH LOGISTICS & USERACQUISITION COSTS ARE WEIGHING ON CLOTHING BRANDS’ Q-COMMERCE BET

et %onLENE 9 KS Ry sxahe mvﬁ‘zt:olfl?\irretahz,brands are pri-
ON A SULTRY Delhi morning, Without _scaleand oritising standard silhouettes,
27-year-old Tashi realised she had Rmm S5 d_ata-led yentoty bestselling fits,and limited assort-
nothing light or breezy to wear to logistics burden: °mb°"m I' sustaining long- ments.“We haw;c curated a focused,
her cousin’s haldi ceremony to be Managing tean ity remains cificolt fast-moving assortment that
hosted on the other side of town. retums, e.spedally works for Q-gcommcrce with avail-
By 9:15 am though, she had iden- 10-minute ability in 50 cities, including key
tified a pastel kurta setona quic.k ones, is logistically metrop9litan hubs such as I?elhi,
comn:lc.:rct:i plat:’orm; by 9:27, it complex and customer- :{At;mbal;. Zingalu;u, fh'chnal,la;Itd
was at herdoorstep. unfriend yderabad,” says Zepto's Meel. Its

In the world of instant gro- Y selection highlights ready-to-wear
ceries and blink-speed burgers, with standard fits, high appealand
fashion is finally catching up. The Aoy . low return intent. The company
segment is all set to ride th.e - WMM"Q says its dark store; are optimised
co?umcrcc wave, which is prg~ ““‘"“?‘““"“"" foZ SKU rotation and il?vcntory
jected to grow a’t a 67% CAGR :oloursll alongsndl ::ofa:;licates agility, which allows it to hyper-
through 2030 and is currently . nlsplanning localise. The company has

estimated at over $5 billion.
While average order values

onboarded limited size ranges that
alignwith high-demand clusters.It

remain modest — ¥400-¥700ver- o Marmn pressure: High |°9'5ﬁ¢5 and Courtesy: Praveen can refine the selection using real-
sus €1,000-plus on traditional ()| acquisition costs, coupled with large Govindu, partner, time platform data.
platforms — there is value beyond inventory investments, squeeze profitability Deloitte India Experts say that return rates,

margins for Q-commerce plat-
forms.“Fashion brings in new users
and encourages cross-category
exploration,” says Devendra Meel,
chief business officer, Zepto.
“Someone buying a kurta might
add cosmetics or festive décor.”
For Zepto, the appeal is clear.
“Fashion is getting more occasion-
led and last-minute,”says Meel.“Be
it someone who has forgotten
about a puja invite or about one
who has a sangeet ceremony to
attend that night,we offera robust
portfolio of fashion essentials and
occasion wear they can pick from.”
Inotherwords, what started its
innings as a safe way to access
daily needs during the COVID-
pandemic-led disruptions is
rapidly morphing into the go-to
platform to resolve wardrobe

emergencies, last-minute gifting
and impulse exigencies. Seeing
the opportunity, Libas, a fashion
brand known for its ethnic wear,
has partnered with Zepto to
deliver its signature styles across
50 cities in under 12 minutes.
“We've seenaclearshiftincon-
sumer behaviour,” says Sidhant
Keshwani, founder & CEO of the
four-decade-old women’s wear
brand.“Today, fashion is impulse-
led and occasion-driven, with
speed of acquisition a key expecta-
tion.” Needless to say, quick com-
merce felt like the way to go.
Among its fastest movers on Q-
commerce are loungewear,
trousersand kurtas,styles that pri-
oritise utility over extravagance

and fit snugly into Zepto’s slim,
high-velocity supply chain.

It’s still early days for Q-com-
merce fashion but the category is
picking up speed. Myntra’s M-Now,
whichlaunched in December 2024
with the promise to deliver over
10,000 styles in 30 minutes, sees
strong demand for products rang-
ing from shampoosand skincareto
fragrances and lipsticks. Brands
suchasAdidas, Pepe Jeans, Enamor,
and Manyavarare alreadyavailable
on platforms such as Zepto, Insta-
mart and Blinkit.“In Q-commerce,
the most promising fashion cate-
gories are those that are easy to fit,
frequently bought, and low on
returns. Basics like t-shirts, socks,
and innerwear work well,” says

Somdutta Singh, founderand CEO
of Assiduus Global.

For women’s innerwear brand
Enamor, quick commerce is not
just another route, but a growing
opportunity. “We've seen a
70-80% demand spike over the
past six-seven months,” says San-
dra Daniels, the brand’s CMO and
category head. “Consumers are
increasingly prioritising conve-
nience, time, and reliability, even
in fashion.”

That said, apparel brings a
unique set of challenges to the 10-
minute delivery model. There are
size, fit, and return issues to deal
with, point out experts. Inventory
complexity, unpredictable trends,
and return logistics make it

Simpleey.io

often as high as 25-30% in tradi-
tional e-commerce,are loweron Q-
commerce, thanks to the high
intent- and urgency-led purchases.
Some traditional horizontal Q-
commerce players are experiment-
ing with 10-minute returns and
offering 72-hour exchanges for
damaged items, points out Praveen
Govindu, partnerat Deloitte India.

Even as more players throw
their hatsinto the ring, high logis-
tics and customer acquisition
costs,combined with large inven-
tory investments and potential
reverse logistics, continue to
strain Q-commerce margins.
Long-term profitability is achiev-
able through scale, repeat pur-
chases, efficient inventory plan-
ning, and optimised delivery
systems, notes Govindu.
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et %onLENE 9 KS Ry sxahe mvﬁ‘zt:olfl?\irretahz,brands are pri-
ON A SULTRY Delhi morning, Without _scaleand oritising standard silhouettes,
27-year-old Tashi realised she had Rmm S5 d_ata-led yentoty bestselling fits,and limited assort-
nothing light or breezy to wear to logistics burden: °mb°"m I' sustaining long- ments.“We haw;c curated a focused,
her cousin’s haldi ceremony to be Managing tean ity remains cificolt fast-moving assortment that
hosted on the other side of town. retums, e.spedally works for Q-gcommcrce with avail-
By 9:15 am though, she had iden- 10-minute ability in 50 cities, including key
tified a pastel kurta setona quic.k ones, is logistically metrop9litan hubs such as I?elhi,
comn:lc.:rct:i plat:’orm; by 9:27, it complex and customer- :{At;mbal;. Zingalu;u, fh'chnal,la;Itd
was at herdoorstep. unfriend yderabad,” says Zepto's Meel. Its

In the world of instant gro- Y selection highlights ready-to-wear
ceries and blink-speed burgers, with standard fits, high appealand
fashion is finally catching up. The Aoy . low return intent. The company
segment is all set to ride th.e - WMM"Q says its dark store; are optimised
co?umcrcc wave, which is prg~ ““‘"“?‘““"“"" foZ SKU rotation and il?vcntory
jected to grow a’t a 67% CAGR :oloursll alongsndl ::ofa:;licates agility, which allows it to hyper-
through 2030 and is currently . nlsplanning localise. The company has

estimated at over $5 billion.
While average order values

onboarded limited size ranges that
alignwith high-demand clusters.It

remain modest — ¥400-¥700ver- o Marmn pressure: High |°9'5ﬁ¢5 and Courtesy: Praveen can refine the selection using real-
sus €1,000-plus on traditional ()| acquisition costs, coupled with large Govindu, partner, time platform data.
platforms — there is value beyond inventory investments, squeeze profitability Deloitte India Experts say that return rates,

margins for Q-commerce plat-
forms.“Fashion brings in new users
and encourages cross-category
exploration,” says Devendra Meel,
chief business officer, Zepto.
“Someone buying a kurta might
add cosmetics or festive décor.”
For Zepto, the appeal is clear.
“Fashion is getting more occasion-
led and last-minute,”says Meel.“Be
it someone who has forgotten
about a puja invite or about one
who has a sangeet ceremony to
attend that night,we offera robust
portfolio of fashion essentials and
occasion wear they can pick from.”
Inotherwords, what started its
innings as a safe way to access
daily needs during the COVID-
pandemic-led disruptions is
rapidly morphing into the go-to
platform to resolve wardrobe

emergencies, last-minute gifting
and impulse exigencies. Seeing
the opportunity, Libas, a fashion
brand known for its ethnic wear,
has partnered with Zepto to
deliver its signature styles across
50 cities in under 12 minutes.
“We've seenaclearshiftincon-
sumer behaviour,” says Sidhant
Keshwani, founder & CEO of the
four-decade-old women’s wear
brand.“Today, fashion is impulse-
led and occasion-driven, with
speed of acquisition a key expecta-
tion.” Needless to say, quick com-
merce felt like the way to go.
Among its fastest movers on Q-
commerce are loungewear,
trousersand kurtas,styles that pri-
oritise utility over extravagance

and fit snugly into Zepto’s slim,
high-velocity supply chain.

It’s still early days for Q-com-
merce fashion but the category is
picking up speed. Myntra’s M-Now,
whichlaunched in December 2024
with the promise to deliver over
10,000 styles in 30 minutes, sees
strong demand for products rang-
ing from shampoosand skincareto
fragrances and lipsticks. Brands
suchasAdidas, Pepe Jeans, Enamor,
and Manyavarare alreadyavailable
on platforms such as Zepto, Insta-
mart and Blinkit.“In Q-commerce,
the most promising fashion cate-
gories are those that are easy to fit,
frequently bought, and low on
returns. Basics like t-shirts, socks,
and innerwear work well,” says

Somdutta Singh, founderand CEO
of Assiduus Global.

For women’s innerwear brand
Enamor, quick commerce is not
just another route, but a growing
opportunity. “We've seen a
70-80% demand spike over the
past six-seven months,” says San-
dra Daniels, the brand’s CMO and
category head. “Consumers are
increasingly prioritising conve-
nience, time, and reliability, even
in fashion.”

That said, apparel brings a
unique set of challenges to the 10-
minute delivery model. There are
size, fit, and return issues to deal
with, point out experts. Inventory
complexity, unpredictable trends,
and return logistics make it

Simpleey.io

often as high as 25-30% in tradi-
tional e-commerce,are loweron Q-
commerce, thanks to the high
intent- and urgency-led purchases.
Some traditional horizontal Q-
commerce players are experiment-
ing with 10-minute returns and
offering 72-hour exchanges for
damaged items, points out Praveen
Govindu, partnerat Deloitte India.

Even as more players throw
their hatsinto the ring, high logis-
tics and customer acquisition
costs,combined with large inven-
tory investments and potential
reverse logistics, continue to
strain Q-commerce margins.
Long-term profitability is achiev-
able through scale, repeat pur-
chases, efficient inventory plan-
ning, and optimised delivery
systems, notes Govindu.
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et %onLENE 9 KS Ry sxahe mvﬁ‘zt:olfl?\irretahz,brands are pri-
ON A SULTRY Delhi morning, Without _scaleand oritising standard silhouettes,
27-year-old Tashi realised she had Rmm S5 d_ata-led yentoty bestselling fits,and limited assort-
nothing light or breezy to wear to logistics burden: °mb°"m I' sustaining long- ments.“We haw;c curated a focused,
her cousin’s haldi ceremony to be Managing tean ity remains cificolt fast-moving assortment that
hosted on the other side of town. retums, e.spedally works for Q-gcommcrce with avail-
By 9:15 am though, she had iden- 10-minute ability in 50 cities, including key
tified a pastel kurta setona quic.k ones, is logistically metrop9litan hubs such as I?elhi,
comn:lc.:rct:i plat:’orm; by 9:27, it complex and customer- :{At;mbal;. Zingalu;u, fh'chnal,la;Itd
was at herdoorstep. unfriend yderabad,” says Zepto's Meel. Its

In the world of instant gro- Y selection highlights ready-to-wear
ceries and blink-speed burgers, with standard fits, high appealand
fashion is finally catching up. The Aoy . low return intent. The company
segment is all set to ride th.e - WMM"Q says its dark store; are optimised
co?umcrcc wave, which is prg~ ““‘"“?‘““"“"" foZ SKU rotation and il?vcntory
jected to grow a’t a 67% CAGR :oloursll alongsndl ::ofa:;licates agility, which allows it to hyper-
through 2030 and is currently . nlsplanning localise. The company has

estimated at over $5 billion.
While average order values

onboarded limited size ranges that
alignwith high-demand clusters.It

remain modest — ¥400-¥700ver- o Marmn pressure: High |°9'5ﬁ¢5 and Courtesy: Praveen can refine the selection using real-
sus €1,000-plus on traditional ()| acquisition costs, coupled with large Govindu, partner, time platform data.
platforms — there is value beyond inventory investments, squeeze profitability Deloitte India Experts say that return rates,

margins for Q-commerce plat-
forms.“Fashion brings in new users
and encourages cross-category
exploration,” says Devendra Meel,
chief business officer, Zepto.
“Someone buying a kurta might
add cosmetics or festive décor.”
For Zepto, the appeal is clear.
“Fashion is getting more occasion-
led and last-minute,”says Meel.“Be
it someone who has forgotten
about a puja invite or about one
who has a sangeet ceremony to
attend that night,we offera robust
portfolio of fashion essentials and
occasion wear they can pick from.”
Inotherwords, what started its
innings as a safe way to access
daily needs during the COVID-
pandemic-led disruptions is
rapidly morphing into the go-to
platform to resolve wardrobe

emergencies, last-minute gifting
and impulse exigencies. Seeing
the opportunity, Libas, a fashion
brand known for its ethnic wear,
has partnered with Zepto to
deliver its signature styles across
50 cities in under 12 minutes.
“We've seenaclearshiftincon-
sumer behaviour,” says Sidhant
Keshwani, founder & CEO of the
four-decade-old women’s wear
brand.“Today, fashion is impulse-
led and occasion-driven, with
speed of acquisition a key expecta-
tion.” Needless to say, quick com-
merce felt like the way to go.
Among its fastest movers on Q-
commerce are loungewear,
trousersand kurtas,styles that pri-
oritise utility over extravagance

and fit snugly into Zepto’s slim,
high-velocity supply chain.

It’s still early days for Q-com-
merce fashion but the category is
picking up speed. Myntra’s M-Now,
whichlaunched in December 2024
with the promise to deliver over
10,000 styles in 30 minutes, sees
strong demand for products rang-
ing from shampoosand skincareto
fragrances and lipsticks. Brands
suchasAdidas, Pepe Jeans, Enamor,
and Manyavarare alreadyavailable
on platforms such as Zepto, Insta-
mart and Blinkit.“In Q-commerce,
the most promising fashion cate-
gories are those that are easy to fit,
frequently bought, and low on
returns. Basics like t-shirts, socks,
and innerwear work well,” says

Somdutta Singh, founderand CEO
of Assiduus Global.

For women’s innerwear brand
Enamor, quick commerce is not
just another route, but a growing
opportunity. “We've seen a
70-80% demand spike over the
past six-seven months,” says San-
dra Daniels, the brand’s CMO and
category head. “Consumers are
increasingly prioritising conve-
nience, time, and reliability, even
in fashion.”

That said, apparel brings a
unique set of challenges to the 10-
minute delivery model. There are
size, fit, and return issues to deal
with, point out experts. Inventory
complexity, unpredictable trends,
and return logistics make it

Simpleey.io

often as high as 25-30% in tradi-
tional e-commerce,are loweron Q-
commerce, thanks to the high
intent- and urgency-led purchases.
Some traditional horizontal Q-
commerce players are experiment-
ing with 10-minute returns and
offering 72-hour exchanges for
damaged items, points out Praveen
Govindu, partnerat Deloitte India.

Even as more players throw
their hatsinto the ring, high logis-
tics and customer acquisition
costs,combined with large inven-
tory investments and potential
reverse logistics, continue to
strain Q-commerce margins.
Long-term profitability is achiev-
able through scale, repeat pur-
chases, efficient inventory plan-
ning, and optimised delivery
systems, notes Govindu.
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HIGH LOGISTICS & USERACQUISITION COSTS ARE WEIGHING ON CLOTHING BRANDS’ Q-COMMERCE BET

et %onLENE 9 KS Ry sxahe mvﬁ‘zt:olfl?\irretahz,brands are pri-
ON A SULTRY Delhi morning, Without _scaleand oritising standard silhouettes,
27-year-old Tashi realised she had Rmm S5 d_ata-led yentoty bestselling fits,and limited assort-
nothing light or breezy to wear to logistics burden: °mb°"m I' sustaining long- ments.“We haw;c curated a focused,
her cousin’s haldi ceremony to be Managing tean ity remains cificolt fast-moving assortment that
hosted on the other side of town. retums, e.spedally works for Q-gcommcrce with avail-
By 9:15 am though, she had iden- 10-minute ability in 50 cities, including key
tified a pastel kurta setona quic.k ones, is logistically metrop9litan hubs such as I?elhi,
comn:lc.:rct:i plat:’orm; by 9:27, it complex and customer- :{At;mbal;. Zingalu;u, fh'chnal,la;Itd
was at herdoorstep. unfriend yderabad,” says Zepto's Meel. Its

In the world of instant gro- Y selection highlights ready-to-wear
ceries and blink-speed burgers, with standard fits, high appealand
fashion is finally catching up. The Aoy . low return intent. The company
segment is all set to ride th.e - WMM"Q says its dark store; are optimised
co?umcrcc wave, which is prg~ ““‘"“?‘““"“"" foZ SKU rotation and il?vcntory
jected to grow a’t a 67% CAGR :oloursll alongsndl ::ofa:;licates agility, which allows it to hyper-
through 2030 and is currently . nlsplanning localise. The company has

estimated at over $5 billion.
While average order values

onboarded limited size ranges that
alignwith high-demand clusters.It

remain modest — ¥400-¥700ver- o Marmn pressure: High |°9'5ﬁ¢5 and Courtesy: Praveen can refine the selection using real-
sus €1,000-plus on traditional ()| acquisition costs, coupled with large Govindu, partner, time platform data.
platforms — there is value beyond inventory investments, squeeze profitability Deloitte India Experts say that return rates,

margins for Q-commerce plat-
forms.“Fashion brings in new users
and encourages cross-category
exploration,” says Devendra Meel,
chief business officer, Zepto.
“Someone buying a kurta might
add cosmetics or festive décor.”
For Zepto, the appeal is clear.
“Fashion is getting more occasion-
led and last-minute,”says Meel.“Be
it someone who has forgotten
about a puja invite or about one
who has a sangeet ceremony to
attend that night,we offera robust
portfolio of fashion essentials and
occasion wear they can pick from.”
Inotherwords, what started its
innings as a safe way to access
daily needs during the COVID-
pandemic-led disruptions is
rapidly morphing into the go-to
platform to resolve wardrobe

emergencies, last-minute gifting
and impulse exigencies. Seeing
the opportunity, Libas, a fashion
brand known for its ethnic wear,
has partnered with Zepto to
deliver its signature styles across
50 cities in under 12 minutes.
“We've seenaclearshiftincon-
sumer behaviour,” says Sidhant
Keshwani, founder & CEO of the
four-decade-old women’s wear
brand.“Today, fashion is impulse-
led and occasion-driven, with
speed of acquisition a key expecta-
tion.” Needless to say, quick com-
merce felt like the way to go.
Among its fastest movers on Q-
commerce are loungewear,
trousersand kurtas,styles that pri-
oritise utility over extravagance

and fit snugly into Zepto’s slim,
high-velocity supply chain.

It’s still early days for Q-com-
merce fashion but the category is
picking up speed. Myntra’s M-Now,
whichlaunched in December 2024
with the promise to deliver over
10,000 styles in 30 minutes, sees
strong demand for products rang-
ing from shampoosand skincareto
fragrances and lipsticks. Brands
suchasAdidas, Pepe Jeans, Enamor,
and Manyavarare alreadyavailable
on platforms such as Zepto, Insta-
mart and Blinkit.“In Q-commerce,
the most promising fashion cate-
gories are those that are easy to fit,
frequently bought, and low on
returns. Basics like t-shirts, socks,
and innerwear work well,” says

Somdutta Singh, founderand CEO
of Assiduus Global.

For women’s innerwear brand
Enamor, quick commerce is not
just another route, but a growing
opportunity. “We've seen a
70-80% demand spike over the
past six-seven months,” says San-
dra Daniels, the brand’s CMO and
category head. “Consumers are
increasingly prioritising conve-
nience, time, and reliability, even
in fashion.”

That said, apparel brings a
unique set of challenges to the 10-
minute delivery model. There are
size, fit, and return issues to deal
with, point out experts. Inventory
complexity, unpredictable trends,
and return logistics make it

Simpleey.io

often as high as 25-30% in tradi-
tional e-commerce,are loweron Q-
commerce, thanks to the high
intent- and urgency-led purchases.
Some traditional horizontal Q-
commerce players are experiment-
ing with 10-minute returns and
offering 72-hour exchanges for
damaged items, points out Praveen
Govindu, partnerat Deloitte India.

Even as more players throw
their hatsinto the ring, high logis-
tics and customer acquisition
costs,combined with large inven-
tory investments and potential
reverse logistics, continue to
strain Q-commerce margins.
Long-term profitability is achiev-
able through scale, repeat pur-
chases, efficient inventory plan-
ning, and optimised delivery
systems, notes Govindu.
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Amid digital revolution,
technology consultants
now take up chunk of
top advisory space

Vinod Mahanta

Mumbai: Traditionally known
for their strengths in audit, tax
and deal advisory, the Big Four
in India have discovered an un-
likely crown jewel in technolo-
gy consulting. On the back of a
post-pandemic digital transfor-
mation push, thishas grown in-

to the fastest-expanding verti-
cal — now leading in headco-
unt, partner strength and acco-
unting for more than half of all
new hires in FY25. Ironically,
these very firms—EY, Deloitte,
PwC and KPMG —globally sold
or spun off IT consulting divi-
sions in the early 2000s, and on-
ly began rebuilding those capa-
bilities in 2007-08.

That slow return has since
turned into a full-fledged pivot
— with India leading globally
in both scale and pace of shift.
“Consulting is now the new
frontier,” said Sanjeev Kris-
han, chairman of PwC India.

Over z20kcr of India Revenue »» 11

Simpleey.io

Page 42 of 65




Deloitte.

23 May, 2025 - 23 May, 2025

Over 320,000 Crore of India Revenue

»»>FromPage 1

Among the top four professio-
nalservicefirms, 60% of Deloit-
te’s India workforce and 45% of
EY’snow comprise the tech con-
sulting vertical, while PwC and
KPMG both have approximate-
ly half of their India headcount
dedicated to this business.

Recruitment will be domina-
ted by technology consulting in
FY26.Deloitte planstohireanot-
her 6,000-8,000 people in this ver-
tical. At KPMG, nearly 45 of eve-
ry 100 new hires in FY26 will be
intechnology roles. PwC will hi-
re 6,000-7,000 in tech consulting
inthefiscal year.

Sathish Gopalaiah, president,
consulting, at Deloitte South
Asia, said the firm had hired
over 7,300 people as of April
2025, and by the end of May; that
number will be close to 8,000.

“Our total headcount will cross
22,000 by then,” he said. “Last
year, our tech consulting busi-
ness grew by 38%, and this year,
we’reon track togrow at27% by
theend of May.”

Back-of-the-envelope estima-
tes indicate that IT consulting
generated over %20,000 crore
of the Big Four’s combined
Z38,500-crore India revenue in
FY24—a trend expected to
hold in FY25 as well, once all
books are closed.

Accelerating this business is
India Inc’s tech transformation
drive gaining serious momen-
tum, with large-scale projects
underway atcompaniessuchas
HDFC Bank, ICICI Bank, Shell,
Unilever, HSBC, and several
public sector units (PSUS).

“The Covid-19 crisis was a wa-
tershed moment, ushering in
an unprecedented era of tech-

led transformation powered by
cloud, data and analytics,” said
Rohan Sachdev, managing part-
ner for consulting at EY India.
“Today, Al-driven change is ta-
king centre stage.”

TRANSFORMED DEAL QUEUE
A look at tech transforma-
tion requests for proposals
(RFPs) points to strong deal
momentum in the consul-
ting space—with over 30
RFPs valued above %100 cro-
re, more than 50 above %50
crore and upwards of 75 pro-
posals exceeding %25 crore.
The firms now have built ca-
pabilitiestoprovideservices
acrosstheIT value chain.
“Iconictransformation hap-
pens at the intersection of
consulting, technology & di-
gital, and data & analytics.
We’'re helping our clients mo-

Simpleey.io

vefrom opportunities to busi-
nessoutcomes by offering the
best customised solution and
service set,” said Sanjay Da-
war, lead partner, One Con-
sulting, at PwC India.

But why are clients increa-
singly turning to the Big Four?
Akhilesh Tuteja, national le-
ader, clients and markets and
technology, media & telecom-
munications (TMT), at
KPMG India, explained, “The
top firms now have deep do-
main expertise, inhouse con-
sulting capabilities, a techno-
logy advisory setup and
strong collaborations with
global tech alliances, making
them one-stop partners for di-
gital transformation.”

FORFULLREPORT,GOTO
www.economictimes.com
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Amid digital revolution,
technology consultants
now take up chunk of
top advisory space

Vinod Mahanta

Mumbai: Traditionally known
for their strengths in audit, tax
and deal advisory, the Big Four
in India have discovered an un-
likely crown jewel in technolo-
gy consulting. On the back of a
post-pandemic digital transfor-
mation push, thishas grown in-

to the fastest-expanding verti-
cal — now leading in headco-
unt, partner strength and acco-
unting for more than half of all
new hires in FY25. Ironically,
these very firms—EY, Deloitte,
PwC and KPMG —globally sold
or spun off IT consulting divi-
sions in the early 2000s, and on-
ly began rebuilding those capa-
bilities in 2007-08.

That slow return has since
turned into a full-fledged pivot
— with India leading globally
in both scale and pace of shift.
“Consulting is now the new
frontier,” said Sanjeev Kris-
han, chairman of PwC India.

Over z20kcr of India Revenue »» 11

Simpleey.io

Page 44 of 65




Deloitte.

23 May, 2025 - 23 May, 2025

Over 320,000 Crore of India Revenue

»»>FromPage 1

Among the top four professio-
nalservicefirms, 60% of Deloit-
te’s India workforce and 45% of
EY’snow comprise the tech con-
sulting vertical, while PwC and
KPMG both have approximate-
ly half of their India headcount
dedicated to this business.

Recruitment will be domina-
ted by technology consulting in
FY26.Deloitte planstohireanot-
her 6,000-8,000 people in this ver-
tical. At KPMG, nearly 45 of eve-
ry 100 new hires in FY26 will be
intechnology roles. PwC will hi-
re 6,000-7,000 in tech consulting
inthefiscal year.

Sathish Gopalaiah, president,
consulting, at Deloitte South
Asia, said the firm had hired
over 7,300 people as of April
2025, and by the end of May; that
number will be close to 8,000.

“Our total headcount will cross
22,000 by then,” he said. “Last
year, our tech consulting busi-
ness grew by 38%, and this year,
we’reon track togrow at27% by
theend of May.”

Back-of-the-envelope estima-
tes indicate that IT consulting
generated over %20,000 crore
of the Big Four’s combined
Z38,500-crore India revenue in
FY24—a trend expected to
hold in FY25 as well, once all
books are closed.

Accelerating this business is
India Inc’s tech transformation
drive gaining serious momen-
tum, with large-scale projects
underway atcompaniessuchas
HDFC Bank, ICICI Bank, Shell,
Unilever, HSBC, and several
public sector units (PSUS).

“The Covid-19 crisis was a wa-
tershed moment, ushering in
an unprecedented era of tech-

led transformation powered by
cloud, data and analytics,” said
Rohan Sachdev, managing part-
ner for consulting at EY India.
“Today, Al-driven change is ta-
king centre stage.”

TRANSFORMED DEAL QUEUE
A look at tech transforma-
tion requests for proposals
(RFPs) points to strong deal
momentum in the consul-
ting space—with over 30
RFPs valued above %100 cro-
re, more than 50 above %50
crore and upwards of 75 pro-
posals exceeding %25 crore.
The firms now have built ca-
pabilitiestoprovideservices
acrosstheIT value chain.
“Iconictransformation hap-
pens at the intersection of
consulting, technology & di-
gital, and data & analytics.
We’'re helping our clients mo-

Simpleey.io

vefrom opportunities to busi-
nessoutcomes by offering the
best customised solution and
service set,” said Sanjay Da-
war, lead partner, One Con-
sulting, at PwC India.

But why are clients increa-
singly turning to the Big Four?
Akhilesh Tuteja, national le-
ader, clients and markets and
technology, media & telecom-
munications (TMT), at
KPMG India, explained, “The
top firms now have deep do-
main expertise, inhouse con-
sulting capabilities, a techno-
logy advisory setup and
strong collaborations with
global tech alliances, making
them one-stop partners for di-
gital transformation.”
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Amid digital revolution,
technology consultants
now take up chunk of
top advisory space

Vinod Mahanta

Mumbai: Traditionally known
for their strengths in audit, tax
and deal advisory, the Big Four
in India have discovered an un-
likely crown jewel in technolo-
gy consulting. On the back of a
post-pandemic digital transfor-
mation push, thishas grown in-

to the fastest-expanding verti-
cal — now leading in headco-
unt, partner strength and acco-
unting for more than half of all
new hires in FY25. Ironically,
these very firms—EY, Deloitte,
PwC and KPMG —globally sold
or spun off IT consulting divi-
sions in the early 2000s, and on-
ly began rebuilding those capa-
bilities in 2007-08.

That slow return has since
turned into a full-fledged pivot
— with India leading globally
in both scale and pace of shift.
“Consulting is now the new
frontier,” said Sanjeev Kris-
han, chairman of PwC India.

Over z20kcr of India Revenue »» 11
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Among the top four professio-
nalservicefirms, 60% of Deloit-
te’s India workforce and 45% of
EY’snow comprise the tech con-
sulting vertical, while PwC and
KPMG both have approximate-
ly half of their India headcount
dedicated to this business.

Recruitment will be domina-
ted by technology consulting in
FY26.Deloitte planstohireanot-
her 6,000-8,000 people in this ver-
tical. At KPMG, nearly 45 of eve-
ry 100 new hires in FY26 will be
intechnology roles. PwC will hi-
re 6,000-7,000 in tech consulting
inthefiscal year.

Sathish Gopalaiah, president,
consulting, at Deloitte South
Asia, said the firm had hired
over 7,300 people as of April
2025, and by the end of May; that
number will be close to 8,000.

“Our total headcount will cross
22,000 by then,” he said. “Last
year, our tech consulting busi-
ness grew by 38%, and this year,
we’reon track togrow at27% by
theend of May.”

Back-of-the-envelope estima-
tes indicate that IT consulting
generated over %20,000 crore
of the Big Four’s combined
Z38,500-crore India revenue in
FY24—a trend expected to
hold in FY25 as well, once all
books are closed.

Accelerating this business is
India Inc’s tech transformation
drive gaining serious momen-
tum, with large-scale projects
underway atcompaniessuchas
HDFC Bank, ICICI Bank, Shell,
Unilever, HSBC, and several
public sector units (PSUS).

“The Covid-19 crisis was a wa-
tershed moment, ushering in
an unprecedented era of tech-

led transformation powered by
cloud, data and analytics,” said
Rohan Sachdev, managing part-
ner for consulting at EY India.
“Today, Al-driven change is ta-
king centre stage.”

TRANSFORMED DEAL QUEUE
A look at tech transforma-
tion requests for proposals
(RFPs) points to strong deal
momentum in the consul-
ting space—with over 30
RFPs valued above %100 cro-
re, more than 50 above %50
crore and upwards of 75 pro-
posals exceeding %25 crore.
The firms now have built ca-
pabilitiestoprovideservices
acrosstheIT value chain.
“Iconictransformation hap-
pens at the intersection of
consulting, technology & di-
gital, and data & analytics.
We’'re helping our clients mo-
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vefrom opportunities to busi-
nessoutcomes by offering the
best customised solution and
service set,” said Sanjay Da-
war, lead partner, One Con-
sulting, at PwC India.

But why are clients increa-
singly turning to the Big Four?
Akhilesh Tuteja, national le-
ader, clients and markets and
technology, media & telecom-
munications (TMT), at
KPMG India, explained, “The
top firms now have deep do-
main expertise, inhouse con-
sulting capabilities, a techno-
logy advisory setup and
strong collaborations with
global tech alliances, making
them one-stop partners for di-
gital transformation.”
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Amid digital revolution,
technology consultants
now take up chunk of
top advisory space

Vinod Mahanta

Mumbai: Traditionally known
for their strengths in audit, tax
and deal advisory, the Big Four
in India have discovered an un-
likely crown jewel in technolo-
gy consulting. On the back of a
post-pandemic digital transfor-
mation push, this has grown in-
to the fastest-expanding verti-
cal — now leading in headco-
unt, partner strength and acco-
unting for more than half of all
new hires in FY25. Ironically,
these very firms —EY, Deloitte,
PwC and KPMG — globally sold
or spun off IT consulting divi-

sions in the early 2000s, and on-
ly began rebuilding those capa-
bilities in 2007-08. That slow re-
turn has since turned into a full-
fledged pivot — with India lea-
ding globally in both scale and
pace of shift. “Consulting is now
the new frontier,” said Sanjeev
Krishan, chairman of PwC Indi-
a.Among the top four professio-
nal service firms, 60% of Deloit-
te's India workforce and 45% of
EY's now comprise the tech con-
sulting vertical, while PwC and
KPMG both have approximately
half of their India headcount de-
dicated to this business.

Recruitment will be dominated
by technology consulting in
FY26. Deloitte plans to hire anot-
her 6,000-8,000 people in this ver-
tical. At KPMG, nearly 45 of eve-
ry 100 new hires in FY26 will be in
technology roles. PwC will hire
6,000-7,000 in tech consulting in
thefiscal year.

Over 720k cr of India Revenue »» 10
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Sathish Gopalaiah, president, con-
sulting, at Deloitte South Asia, sa-
id the firm had hired over 7,300 pe-
opleasof April 2025, and by theend
of May, thatnumber will be close to
8,000. “Our total headcount will
cross 22,000by then,” hesaid. “Last
year, our tech consulting business
grew by 38%, and this year, we're
on track to grow at 27% by the end
of May."”

Back-of-the-envelope estimates
indicate that I'T consulting genera-
ted over Rs 20,000 crore of the Big
Four's combined Rs 38,500-crore
Indiarevenue in FY24—a trend ex-
pectedtohold in FY25as well, once
all books are closed.

Accelerating this business is In-
diaInc'stech transformationdrive
gaining serious momentum, with
large-scale projects underway at
companies such as HDFC Bank,
ICICI Bank, Shell, Unilever, HSBC,
and several public sector units
(PSUs).

“The Covid-19crisis was a waters-
hed moment, ushering in an un-
precedented era of tech-led trans-
formation powered by cloud, data
and analytics,” said Rohan Sach-
dev, managing partner for consul-
ting at EY India. “Today, Al-driven
changeistaking centre stage.”
TRANSFORMED DEAL QUEUE

A look at tech transformation re-
quests for proposals (RFPs) points
to strong deal momentum in the
consulting space—with over 30
RFPs valued above Rs 100 crore,
more than 50 above Rs 50 crore and
upwards of 75 proposalsexceeding
Rs25crore. Thefirms now have bu-
ilt capabilities to provide services
across the IT value chain. “Iconic
transformation happens at the in-
tersection of consulting, technolo-
gy & digital, and data & analytics.
We're helping our clients move
from opportunities to business
outcomes by offering the best cus-
tomised solution and service set,”
said Sanjay Dawar, lead partner,
One Consulting, at PwC India. But
why are clients increasingly tur-
ning to the Big Four for technology
transformation work, despite the
presence of global tech majors, a
plethora of product companies
and other pure-play tech specia-
lists?

Akhilesh Tuteja, national leader,
clients and markets and technolo-
gy, media & telecommunications ,
at KPMG India, explained, “The
top firms now have deep domain
expertise, inhouse consulting ca-
pabilities, a technology advisory
setup and strong collaborations
with global tech alliances, making
them one-stop partners for digital
transformation.”
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Amid digital revolution,
technology consultants
now take up chunk of
top advisory space

Vinod Mahanta

Mumbai: Traditionally known
for their strengths in audit, tax
and deal advisory, the Big Four
in India have discovered an un-
likely crown jewel intechnology
consulting. On the back of a
post-pandemic digital transfor-
mation push, this has grown in-
tothefastest-expanding vertical
~ now leading in headcount,
partner strength and accoun-
ting for more than half of all
new hiresin FY25,

Ironically, these very firm-
s—EY, Deloitte, PwC and
KPMG—globally sold or spun
ofl IT consultingdivisions in the
early 20003, and only began rebu-
ilding thase capabilities in 2007
08,

That slow return has since tur-
ned into a fullfledged pivot
—with the India market leading
globally in both the scale and pa-
ceof thatshift.

“Consulting {s now the new

frontier,” said Sanjeev Krishan,
chairmanof PwCIndia.

Among the top four professio-
nal service firms, 60% of Deloit-
te's India workforce and 45% of
EY's now comprise the tech con-
sulting vertical, while PwC and
KPMG both have approximately
half of their India headcount de-
dicated to this business.

Recruitment will bedominated
by technology consulting In
FY26. Deloitte plans to hire anot-
her 6,000-8,000 people in this ver-
tical. At KPMG, nearly 45 of eve-
ry 100new hires in FY26 wilibe in
technology roles. PwC will hire
6,000-7,000 in tech consulting in
thefiscal year

Sathish Gopalaiah, president,
consulting, at Deloitte South
Asla, said the firm had hired
over 7,300 people asof April 2025,
and by the end of May, that num-
ber will be close to 8,000. “Our to-
tal headcount will cross 22,000 by
then,” he said. “Last year, our
tech consulting business grew
by 38%, and this year, we're on
track togrowat27% by theend of
May"

Back-of-the-envelope estimates
indicate that IT consulting gene-
rated over Rs 20,000 crore of the
Big Four’'s combined Rs 38.500-
crore India revenue in FY24—a
trend expected to hold in FY25as
well, once all books are closed
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Traditionally
known for
audit, tax and
deal advisory,
the Big Four

in India have
discovered an
unlikely crown
jewel: tech
consulting » P1
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Amid digital revolution,
technology consultants
now take up chunk of

top advisory space
Vinod Mahanta

Mumbai: Tradftionally

knownfor theirstrengths inau-
dit, tax and deal advisory, the
Big Four in India have discove-
red an unlikely crown jewel in
technology consulting. On the
back of & post-pandemicdigital
transformation push, this has
grown into the fastest-expan-
ding vertical — now leading in
headcount, partner strength
and accounting for more than
half of all new hires in FY25.

Ironically, thesé very firm-
s—EY, - Deloitte, PwC and
KPMG—globally sold or spun
off IT consulting divisions in
the early 2000s, and only began
rebuilding those capabilities in
2007-08.

That slow return has since
turned into a full-fledged pivot-
—with the India market lea-
ding globally in both the scale
and that shift.

ting is now the pew

frontier,” said Sanjeev Kris-
han, chairman of PwC India.

OVER 720K CR OF INDIA REVENUE
Among the top four professional
service firms, 60% of Deloitte’s
India workforceand 45% of EY’s
now comprise the tech consul-
ting vertical, while PwC and
KPMG both have approximately
half of theif India headcountde-
dicated to this business, 4

Recruitment, will be domina-
ted by technolegy consulting in
FY26. Deloitte plans to hire anot-
her 6,000-8,000 people in this ver-
tical. At KPMG, nearly 45 of eve-
ry 100 new hires in FY26 will be
in technology roles, PwC will hi-
re 6,000-7,000 in tech consulting
inthefiscal year

Sathish Gopalaiah, president,
consulting, at Deloitte South
Asla, sald the firm had hired
over 7,300 people as of April
2025, and by the end of May, that
number will be close to 8,000.
“Our total headcount will cross
22,000 by then,” he said. “Last
year, our tech consulting busi-
nessgrew by 38%, and this year,
we'reontrack togrow at27% by
the end of May.”

Back-of-the-envelope estimates
indicate that IT consulting gene-
rated over Rs 20,000 crore of the
Big Four’s combined Rs 38,500-
crore India revenue in FY24,
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Amid digital revolution,
technology consultants
now take up chunk of
top advisory space

Vinod Mahanta

Mumbai: Traditionally
known for theirstrengths inau-
dit, tax and deal advisory, the
| Big Four in India have discove-
| redan unlikely crown jewel in
technology consulting. On the
back of a post-pandemicdigital
| - transformation push, this has
grown Into the fastest-expan-
ding vertical — now leading in
headcount, partner strength
and accounting for more than
half of all new hires in FY25,
Ironically, these very firm-
$—EY, Deloitte, PwC and
KPMG-—globally sold or spun

off IT consulting divisions in
the early 2000s, and only began
rebuilding those capabilities in
200708,

That slow return has since
turned into a full-fledged pivot-

with the India market lea-

ding globally in both the scale
and pace of that shift.

“Consulting is now the new
frontier,” said Sanjeev Kris-
han, chairman of PwC India.

Among the top four professio-
nal service firms, 60% of Delo-
itte's India workforce and 45%
of EY’s now comprise the tech
consulting vertical, while PwC
and KPMG both have approxi-
mately half of theirIndia head-
count dedicated to this busi-
ness, Recrultment will bedomi-
nated by technology consulting
in FY26. Deloitte plans to.hire
another 6,000-8,000 people in
this vertical

At KPMG, nearly 45 of every
100 new hires in FY26 will be in
technology roles.
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Skills and job advancement are prioritized
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Sakshi « Bengaluru « 23 May, 2025
Skill, Job Progress is the priority
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S.No Portal_Name Date Keyword Title Medium  Reach
X . . May 23, . Gen Z, millennials prioritise learning, growth in career choices: Surv
1 India Brand Equity Foundation Deloitte ONLINE N/A
2025 ey
2 The Financial Express May 23, Deloitte High logistics & user acquisition costs are weighing on clothing bran ONLINE 16.2M
2025 ds' g-c...
. May 23, . . ) . . .
3 The Mobi World 2025 Deloitte From Tax Suits to Tech Suites, it's a Recalibrate@Big4 ONLINE N/A
May 23, ) . .
4 ET HRWorld 2025 Deloitte Tech consultants now take up chunk of top advisory space at Big4 ONLINE 5K
May 23, ) . & o o
5 The Top News 18 2025 Deloitte ST R fOrfeT 3T Siret 10% SFreishe? Saeht aslg T2t & ONLINE N/A
May 23, . Burnout is the New Bankruptcy: Dr. Andrea Adams-Miller Unveils Th
6 Ny News Cast Deloitte ) ONLINE N/A
2025 e Executive Res...
o May 23, . . ) . . .
7 The Economic Times 2025 Deloitte From Tax Suits to Tech Suites, it's a Recalibrate@Big4 ONLINE 28.7M
8 The Economic Times May 23, Deloitte From tax suits to tech suites, it's a Recalibrate@Big4: Tech consulta ONLINE 28.7M
2025 nts_now tak...
. o May 23, . Steel Authority of India Limited signs digital transformation agreeme
9 Industrial Automationindia Deloitte ) ONLINE N/A
2025 nt with ABB...
. May 23, . Burnout is the New Bankruptcy: Dr. Andrea Adams-Miller Unveils Th
10 The News Headliner Deloitte . ONLINE N/A
2025 e Executive Res...
o May 23, . Burnout is the New Bankruptcy: Dr. Andrea Adams-Miller Unveils Th
11 BizWire Express Deloitte . ONLINE N/A
2025 e Executive Res...
May 23, ) . .
12 Tech Street Now 2025 Deloitte Suridata Buy Adds SaaS Posture Management to Fortinet SASE ONLINE N/A
May 23, . Databricks Announces 2025 Data + Al Summit Keynote Lineup and
13 Uttarakhand News Network Deloitte ) ONLINE 29.6K
2025 Data Intelligence ...
) May 23, . ) :
14 Careers Info Security 2025 Deloitte Suridata Buy Adds SaaS Posture Management to Fortinet SASE ONLINE N/A
May 23, ) . .
15 Data Breach Today 2025 Deloitte Suridata Buy Adds SaaS Posture Management to Fortinet SASE ONLINE N/A
. May 23, ) ) .
16 Careers Info Security 2025 Deloitte Suridata Buy Adds SaaS Posture Management to Fortinet SASE ONLINE N/A
) May 23, . ) .
17 Bank Info Security 2025 Deloitte Suridata Buy Adds SaaS Posture Management to Fortinet SASE ONLINE N/A
i : May 23, : ) )
18 Inforisktoday.in 2025 Deloitte Suridata Buy Adds SaaS Posture Management to Fortinet SASE ONLINE N/A
19 Travel And Tour May 23, Deloitte United States Anticipates An Unmatched Increase In Memorial Day ONLINE N/A
2025 Weekend Travel M...
20 Tech Strest Now May 23, Deloitte DeI?itte‘s Silicon to Service' available for government, regulated ind ONLINE N/A
2025 ustries
X May 23, . Agri-food Value Chain Accounts For 30% Of Indian Food Market, Va
21 Pune Media Deloitte ONLINE N/A
2025 lued At USD 160 ...
May 23, : : .
22 lans 2025 Deloitte Bulletin from the Annual General Meeting 2025 ONLINE 116.7K
) ) May 23, ) .
23 Schneider Electric 2025 Deloitte From lab to launch: Al's impact on pharma drug development ONLINE N/A
. May 23, . ) .
24 Sangritimes 2025 Deloitte Bulletin from the Annual General Meeting 2025 ONLINE N/A
) May 23, . ) .
25 IT News Online 2025 Deloitte Bulletin from the Annual General Meeting 2025 ONLINE N/A
. o May 23, . Gen Zs, millennials prioritise learning, growth in job decisions: Surve
26 Csr Economic Indiantimes 2025 Deloitte ONLINE N/A
Yy
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Deloitte. 23 May, 2025 - 23 May, 2025

From Tax Suits to Tech Suites, it's a Recalibrate@Big4
The Economic Times e Deloitte ¢ 05:45 AM 23 May, 2025 e 28.7M Reach ¢ 80K Ad Value

That slow return has since turned into a full-fledged pivot — with India leading globally in both scale and pace of shift. “Consulti

ng is now the new...

From tax suits to tech suites, it's a Recalibrate@Big4: Tech consultants now tak...
The Economic Times e Deloitte o 05:38 AM 23 May, 2025 e 28.7M Reach ¢ 80K Ad Value

Traditionally known for their strengths in audit, tax and deal advisory, the Big Four in India have discovered an unlikely crown je

wel in technology ...

. Steel Authority of India Limited signs digital transformation agreement with ABB...
& Industrial Automationindia e Deloitte e 05:31 AM 23 May, 2025 o N/A Reach e 10K Ad Value

Bengaluru, May 22, 2025 — ABB India and Steel Authority of India Ltd (SAIL), a Maharatna central public sector company, have

signed a Memorandum of U...

Burnout is the New Bankruptcy: Dr. Andrea Adams-Miller Unveils The Executive Res...

4@» The News Headliner « Deloitte  05:23 AM 23 May, 2025 e N/A Reach e 10K Ad Value

Andrea Adams-Miller launches The Executive Reset ©, a neuroscience-powered recalibration for high-achieving professionals fa

cing identity misalignmen...

Burnout is the New Bankruptcy: Dr. Andrea Adams-Miller Unveils The Executive Res...

<9 BizWire Express e Deloitte o 04:48 AM 23 May, 2025 o N/A Reach ¢ 10K Ad Value

Andrea Adams-Miller launches The Executive Reset ©, a neuroscience-powered recalibration for high-achieving professionals fa

cing identity misalignmen...

Suridata Buy Adds SaaS Posture Management to Fortinet SASE

4P  Tech Street Now e Deloitte o 04:21 AM 23 May, 2025 « N/A Reach e 10K Ad Value

The Silicon Valley-based platform security vendor said its acquisition of Tel Aviv, Israel-based Suridata will tackle rising threats i

n SaaS-heavy en...
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Deloitte. 23 May, 2025 - 23 May, 2025

brand-logo Databricks Announces 2025 Data + Al Summit Keynote Lineup and Data Intelligence ...

Uttarakhand News Network e Deloitte ¢ 04:09 AM 23 May, 2025  29.6K Reach e 10K
Ad Value

Attendees will hear from Jamie Dimon , Chairman and CEO, JPMorgan Chase; Dario Amodei , Co-founder and CEO, Anthropic;

and Satya Nadella , Chairman a...

. Suridata Buy Adds SaaS Posture Management to Fortinet SASE

N Careers Info Security « Deloitte » 03:36 AM 23 May, 2025 e N/A Reach « 10K Ad Value

Fortinet purchased a SaaS security posture management startup led by a former Deloitte and EY executive to bolster visibility, ¢

ontrol and governance...

Suridata Buy Adds SaaS Posture Management to Fortinet SASE

4@» Data Breach Today e Deloitte o 03:33 AM 23 May, 2025 « N/A Reach e 10K Ad Value

Fortinet purchased a SaaS security posture management startup led by a former Deloitte and EY executive to bolster visibility, ¢

ontrol and governance...

. Suridata Buy Adds SaaS Posture Management to Fortinet SASE
4@p  Careers Info Security o Deloitte  03:32 AM 23 May, 2025 o N/A Reach e 10K Ad Value

Fortinet purchased a SaaS security posture management startup led by a former Deloitte and EY executive to bolster visibility, ¢

ontrol and governance...

Suridata Buy Adds SaaS Posture Management to Fortinet SASE
4@ Bank Info Security e Deloitte o 03:32 AM 23 May, 2025 « N/A Reach e 10K Ad Value

Fortinet purchased a SaaS security posture management startup led by a former Deloitte and EY executive to bolster visibility, ¢

ontrol and governance...

Suridata Buy Adds SaaS Posture Management to Fortinet SASE
& Inforisktoday.in e Deloitte o 03:32 AM 23 May, 2025 e N/A Reach e 10K Ad Value

Fortinet purchased a SaaS security posture management startup led by a former Deloitte and EY executive to bolster visibility, c

ontrol and governance...
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United States Anticipates An Unmatched Increase In Memorial Day Weekend Travel M...

4»  Travel And Tour e Deloitte e 03:28 AM 23 May, 2025 o N/A Reach ¢ 10K Ad Value

Despite ongoing economic challenges, a substantial number of Americans remain eager to travel, underscoring that leisure rema

ins a key priority. Acco...

Deloitte's Silicon to Service' available for government, requlated industries

&)  Tech Street Now s Deloitte o 02:19 AM 23 May, 2025 « N/A Reach ¢ 10K Ad Value

across federal agencies — but four large companies led by Deloitte have banded together with an end-to-end Al offering to pote

ntially make some agenc...

. Agri-food Value Chain Accounts For 30% Of Indian Food Market, Valued At USD 160 ...
N Pune Media e Deloitte ¢ 02:13 AM 23 May, 2025 ¢ N/A Reach e 10K Ad Value

According to a comprehensive analysis by Deloitte and Federation of Indian Chambers of Commerce and Industry (FICCI), the s

ector has reached a valuat...

Bulletin from the Annual General Meeting 2025

(ANS

Ians e Deloitte e 01:04 AM 23 May, 2025 e 116.7K Reach ¢ 25K Ad Value

STOCKHOLM May 22, 2025 /PRNewswire/ -- It was resolved to re-elect Carl Filip Bergendal, Johan L&f, Ginther Marder, Britta
Wallgren and Hans Wigzell ...

From lab to launch: Al's impact on pharma drug development

4P  Schneider Electric « Deloitte e 12:56 AM 23 May, 2025 « N/A Reach ¢ 10K Ad Value

68% saying they anticipate a revenue boost, in a survey by Deloitte U.S. Center for Health Solutions . Nevertheless, the industry

faces some challeng...

. Bulletin from the Annual General Meeting 2025
4P  Sangritimes e Deloitte « 12:52 AM 23 May, 2025 « N/A Reach ¢ 10K Ad Value

STOCKHOLM /PRNewswire/ -- It was resolved to re-elect Carl Filip Bergendal, Johan Lof, Glinther Marder, Britta Wallgren and

Hans Wigzell as Board memb...

Simpleey.io | Page 64 of 65



https://www.travelandtourworld.com/news/article/united-states-anticipates-an-unmatched-increase-in-memorial-day-weekend-travel-marking-the-official-start-of-a-promising-summer-vacation-period-despite-economic-concerns
https://www.travelandtourworld.com/news/article/united-states-anticipates-an-unmatched-increase-in-memorial-day-weekend-travel-marking-the-official-start-of-a-promising-summer-vacation-period-despite-economic-concerns
https://www.travelandtourworld.com/news/article/united-states-anticipates-an-unmatched-increase-in-memorial-day-weekend-travel-marking-the-official-start-of-a-promising-summer-vacation-period-despite-economic-concerns
https://www.travelandtourworld.com/news/article/united-states-anticipates-an-unmatched-increase-in-memorial-day-weekend-travel-marking-the-official-start-of-a-promising-summer-vacation-period-despite-economic-concerns
https://www.travelandtourworld.com/news/article/united-states-anticipates-an-unmatched-increase-in-memorial-day-weekend-travel-marking-the-official-start-of-a-promising-summer-vacation-period-despite-economic-concerns
https://www.travelandtourworld.com/news/article/united-states-anticipates-an-unmatched-increase-in-memorial-day-weekend-travel-marking-the-official-start-of-a-promising-summer-vacation-period-despite-economic-concerns
https://www.travelandtourworld.com/news/article/united-states-anticipates-an-unmatched-increase-in-memorial-day-weekend-travel-marking-the-official-start-of-a-promising-summer-vacation-period-despite-economic-concerns
https://www.travelandtourworld.com/news/article/united-states-anticipates-an-unmatched-increase-in-memorial-day-weekend-travel-marking-the-official-start-of-a-promising-summer-vacation-period-despite-economic-concerns
https://www.travelandtourworld.com/news/article/united-states-anticipates-an-unmatched-increase-in-memorial-day-weekend-travel-marking-the-official-start-of-a-promising-summer-vacation-period-despite-economic-concerns
https://www.travelandtourworld.com/news/article/united-states-anticipates-an-unmatched-increase-in-memorial-day-weekend-travel-marking-the-official-start-of-a-promising-summer-vacation-period-despite-economic-concerns
https://www.travelandtourworld.com/news/article/united-states-anticipates-an-unmatched-increase-in-memorial-day-weekend-travel-marking-the-official-start-of-a-promising-summer-vacation-period-despite-economic-concerns
https://www.travelandtourworld.com/news/article/united-states-anticipates-an-unmatched-increase-in-memorial-day-weekend-travel-marking-the-official-start-of-a-promising-summer-vacation-period-despite-economic-concerns
https://www.travelandtourworld.com/news/article/united-states-anticipates-an-unmatched-increase-in-memorial-day-weekend-travel-marking-the-official-start-of-a-promising-summer-vacation-period-despite-economic-concerns
https://www.thetechstreetnow.com/tech/deloittes-silicon-to-service-available-for-government-regulated-industries/4164556140678897440/4164556140678897440
https://www.thetechstreetnow.com/tech/deloittes-silicon-to-service-available-for-government-regulated-industries/4164556140678897440/4164556140678897440
https://www.thetechstreetnow.com/tech/deloittes-silicon-to-service-available-for-government-regulated-industries/4164556140678897440/4164556140678897440
https://www.thetechstreetnow.com/tech/deloittes-silicon-to-service-available-for-government-regulated-industries/4164556140678897440/4164556140678897440
https://www.thetechstreetnow.com/tech/deloittes-silicon-to-service-available-for-government-regulated-industries/4164556140678897440/4164556140678897440
https://www.thetechstreetnow.com/tech/deloittes-silicon-to-service-available-for-government-regulated-industries/4164556140678897440/4164556140678897440
https://www.thetechstreetnow.com/tech/deloittes-silicon-to-service-available-for-government-regulated-industries/4164556140678897440/4164556140678897440
https://www.thetechstreetnow.com/tech/deloittes-silicon-to-service-available-for-government-regulated-industries/4164556140678897440/4164556140678897440
https://www.thetechstreetnow.com/tech/deloittes-silicon-to-service-available-for-government-regulated-industries/4164556140678897440/4164556140678897440
https://www.thetechstreetnow.com/tech/deloittes-silicon-to-service-available-for-government-regulated-industries/4164556140678897440/4164556140678897440
http://pune.media/agri-food-value-chain-accounts-for-30-of-indian-food-market-valued-at-usd-160-bn-deloitte-ficci
http://pune.media/agri-food-value-chain-accounts-for-30-of-indian-food-market-valued-at-usd-160-bn-deloitte-ficci
http://pune.media/agri-food-value-chain-accounts-for-30-of-indian-food-market-valued-at-usd-160-bn-deloitte-ficci
http://pune.media/agri-food-value-chain-accounts-for-30-of-indian-food-market-valued-at-usd-160-bn-deloitte-ficci
http://pune.media/agri-food-value-chain-accounts-for-30-of-indian-food-market-valued-at-usd-160-bn-deloitte-ficci
http://pune.media/agri-food-value-chain-accounts-for-30-of-indian-food-market-valued-at-usd-160-bn-deloitte-ficci
http://pune.media/agri-food-value-chain-accounts-for-30-of-indian-food-market-valued-at-usd-160-bn-deloitte-ficci
http://pune.media/agri-food-value-chain-accounts-for-30-of-indian-food-market-valued-at-usd-160-bn-deloitte-ficci
http://pune.media/agri-food-value-chain-accounts-for-30-of-indian-food-market-valued-at-usd-160-bn-deloitte-ficci
http://pune.media/agri-food-value-chain-accounts-for-30-of-indian-food-market-valued-at-usd-160-bn-deloitte-ficci
http://pune.media/agri-food-value-chain-accounts-for-30-of-indian-food-market-valued-at-usd-160-bn-deloitte-ficci
http://pune.media/agri-food-value-chain-accounts-for-30-of-indian-food-market-valued-at-usd-160-bn-deloitte-ficci
http://pune.media/agri-food-value-chain-accounts-for-30-of-indian-food-market-valued-at-usd-160-bn-deloitte-ficci
http://pune.media/agri-food-value-chain-accounts-for-30-of-indian-food-market-valued-at-usd-160-bn-deloitte-ficci
http://pune.media/agri-food-value-chain-accounts-for-30-of-indian-food-market-valued-at-usd-160-bn-deloitte-ficci
http://pune.media/agri-food-value-chain-accounts-for-30-of-indian-food-market-valued-at-usd-160-bn-deloitte-ficci
https://www.ians.in/pr-wire-detail/bulletin-from-the-annual-general-meeting-2025-23-05-2025
https://www.ians.in/pr-wire-detail/bulletin-from-the-annual-general-meeting-2025-23-05-2025
https://www.ians.in/pr-wire-detail/bulletin-from-the-annual-general-meeting-2025-23-05-2025
https://www.ians.in/pr-wire-detail/bulletin-from-the-annual-general-meeting-2025-23-05-2025
https://www.ians.in/pr-wire-detail/bulletin-from-the-annual-general-meeting-2025-23-05-2025
https://www.ians.in/pr-wire-detail/bulletin-from-the-annual-general-meeting-2025-23-05-2025
https://www.ians.in/pr-wire-detail/bulletin-from-the-annual-general-meeting-2025-23-05-2025
https://www.ians.in/pr-wire-detail/bulletin-from-the-annual-general-meeting-2025-23-05-2025
https://blog.se.com/datacenter/2025/05/22/lab-launch-ai-impact-pharma-drug-development
https://blog.se.com/datacenter/2025/05/22/lab-launch-ai-impact-pharma-drug-development
https://blog.se.com/datacenter/2025/05/22/lab-launch-ai-impact-pharma-drug-development
https://blog.se.com/datacenter/2025/05/22/lab-launch-ai-impact-pharma-drug-development
https://blog.se.com/datacenter/2025/05/22/lab-launch-ai-impact-pharma-drug-development
https://blog.se.com/datacenter/2025/05/22/lab-launch-ai-impact-pharma-drug-development
https://blog.se.com/datacenter/2025/05/22/lab-launch-ai-impact-pharma-drug-development
https://blog.se.com/datacenter/2025/05/22/lab-launch-ai-impact-pharma-drug-development
https://blog.se.com/datacenter/2025/05/22/lab-launch-ai-impact-pharma-drug-development
https://blog.se.com/datacenter/2025/05/22/lab-launch-ai-impact-pharma-drug-development
https://blog.se.com/datacenter/2025/05/22/lab-launch-ai-impact-pharma-drug-development
https://en.sangritimes.com/prnewswire?rkey=20250522IO94715&filter=21009
https://en.sangritimes.com/prnewswire?rkey=20250522IO94715&filter=21009
https://en.sangritimes.com/prnewswire?rkey=20250522IO94715&filter=21009
https://en.sangritimes.com/prnewswire?rkey=20250522IO94715&filter=21009
https://en.sangritimes.com/prnewswire?rkey=20250522IO94715&filter=21009
https://en.sangritimes.com/prnewswire?rkey=20250522IO94715&filter=21009
https://en.sangritimes.com/prnewswire?rkey=20250522IO94715&filter=21009
https://en.sangritimes.com/prnewswire?rkey=20250522IO94715&filter=21009

Deloitte. 23 May, 2025 - 23 May, 2025

Bulletin from the Annual General Meeting 2025

<9 IT News Online e Deloitte e 12:50 AM 23 May, 2025  N/A Reach e 10K Ad Value

STOCKHOLM May 22, 2025 /PRNewswire/ -- It was resolved to re-elect Carl Filip Bergendal, Johan L&f, Glinther Marder, Britta
Wallgren and Hans Wigzell ...

Gen Zs, millennials prioritise learning, growth in job decisions: Survey

4@» Csr Economic Indiantimes e Deloitte o 12:06 AM 23 May, 2025  N/A Reach o 10K Ad Value

However, a mentorship gap exists, and many are dissatisfied with higher education's value and cost. Stress and anxiety are pre

valent, highlighting th...
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	High cost of fast fashion
	Page no
	1,9

	Language
	English

	Article Dimension
	527

	Supplement
	N/A

	Position
	Bottom Left,Top Left

	AVE
	84285

	Circulation
	90K
	23 May, 2025 - 23 May, 2025
	23 May, 2025 - 23 May, 2025


	High cost of fast fashion
	Page no
	1,9

	Language
	English

	Article Dimension
	527

	Supplement
	N/A

	Position
	Bottom Left,Top Left

	AVE
	131695

	Circulation
	130K
	23 May, 2025 - 23 May, 2025
	23 May, 2025 - 23 May, 2025


	High cost of fast fashion
	Page no
	1,9

	Language
	English

	Article Dimension
	527

	Supplement
	N/A

	Position
	Bottom Left,Top Left

	AVE
	205445

	Circulation
	79.18K
	23 May, 2025 - 23 May, 2025
	23 May, 2025 - 23 May, 2025


	High cost of fast fashion
	Page no
	1,9

	Language
	English

	Article Dimension
	527

	Supplement
	N/A

	Position
	Bottom Left,Top Left

	AVE
	466201

	Circulation
	175K
	23 May, 2025 - 23 May, 2025
	23 May, 2025 - 23 May, 2025


	High cost of fast fashion
	Page no
	1,9

	Language
	English

	Article Dimension
	527

	Supplement
	N/A

	Position
	Bottom Left,Top Left

	AVE
	179106

	Circulation
	50.96K
	23 May, 2025 - 23 May, 2025
	23 May, 2025 - 23 May, 2025


	High cost of fast fashion
	Page no
	1,9

	Language
	English

	Article Dimension
	527

	Supplement
	N/A

	Position
	Bottom Left,Top Left

	AVE
	102722

	Circulation
	147.14K
	23 May, 2025 - 23 May, 2025
	23 May, 2025 - 23 May, 2025


	High cost of fast fashion
	Page no
	1,9

	Language
	English

	Article Dimension
	527

	Supplement
	N/A

	Position
	Bottom Left,Top Left

	AVE
	126427

	Circulation
	49.87K
	23 May, 2025 - 23 May, 2025
	23 May, 2025 - 23 May, 2025


	High cost of fast fashion
	Page no
	1,9

	Language
	English

	Article Dimension
	527

	Supplement
	N/A

	Position
	Bottom Left,Top Left

	AVE
	197543

	Circulation
	76.62K
	23 May, 2025 - 23 May, 2025
	23 May, 2025 - 23 May, 2025


	High cost of fast fashion
	Page no
	1,9

	Language
	English

	Article Dimension
	527

	Supplement
	N/A

	Position
	Bottom Left,Top Left

	AVE
	218614

	Circulation
	147.14K
	23 May, 2025 - 23 May, 2025
	23 May, 2025 - 23 May, 2025


	High cost of fast fashion
	Page no
	1,9

	Language
	English

	Article Dimension
	527

	Supplement
	N/A

	Position
	Bottom Left,Top Left

	AVE
	194909

	Circulation
	40K
	23 May, 2025 - 23 May, 2025
	23 May, 2025 - 23 May, 2025


	High cost of fast fashion
	Page no
	1,9

	Language
	English

	Article Dimension
	527

	Supplement
	N/A

	Position
	Bottom Left,Top Left

	AVE
	363479

	Circulation
	176.59K
	23 May, 2025 - 23 May, 2025
	23 May, 2025 - 23 May, 2025


	From Tax Suits to Tech Suites, it's a Recalibrate@Big4
	Page no
	1,10

	Language
	English

	Article Dimension
	279

	Supplement
	N/A

	Position
	Bottom Left,Top Right

	AVE
	230263

	Circulation
	215.44K
	23 May, 2025 - 23 May, 2025
	23 May, 2025 - 23 May, 2025


	Mid-tier IT cos expand GCC playbook
	Page no
	21

	Language
	English

	Article Dimension
	319

	Supplement
	N/A

	Position
	Top Left

	AVE
	1178846

	Circulation
	1.78M
	23 May, 2025 - 23 May, 2025


	From Tax Suits to Tech Suites, it's a Recalibrate@Big4
	Page no
	1,11

	Language
	English

	Article Dimension
	872

	Supplement
	N/A

	Position
	Middle Left,Top Right

	AVE
	300945

	Circulation
	61.91K
	23 May, 2025 - 23 May, 2025
	23 May, 2025 - 23 May, 2025


	From Tax Suits to Tech Suites, it's a Recalibrate@Big4
	Page no
	1,11

	Language
	English

	Article Dimension
	872

	Supplement
	N/A

	Position
	Middle Left,Top Right

	AVE
	135207

	Circulation
	33.32K
	23 May, 2025 - 23 May, 2025
	23 May, 2025 - 23 May, 2025


	From Tax Suits toTech Suites, it's a Recalibrate@Big4
	Page no
	1,11

	Language
	English

	Article Dimension
	872

	Supplement
	N/A

	Position
	Middle Left,Top Right

	AVE
	2272356

	Circulation
	420.14K
	23 May, 2025 - 23 May, 2025
	23 May, 2025 - 23 May, 2025


	More than 7 million people got employment
	Page no
	7

	Language
	Marathi

	Article Dimension
	105

	Supplement
	N/A

	Position
	Top Right

	AVE
	173295

	Circulation
	500.5K
	23 May, 2025 - 23 May, 2025


	In today's era, millennials prioritize growth and learning in job-related decisions
	Page no
	16

	Language
	Hindi

	Article Dimension
	258

	Supplement
	N/A

	Position
	Middle Center

	AVE
	547911

	Circulation
	564.4K
	23 May, 2025 - 23 May, 2025


	More than 70 lakh people got employment
	Page no
	9

	Language
	Marathi

	Article Dimension
	100

	Supplement
	N/A

	Position
	Top Center

	AVE
	95806

	Circulation
	860K
	23 May, 2025 - 23 May, 2025


	From Tax Suits to Tech Suites, it's a Recalibrate @Big4
	Page no
	1,10

	Language
	English

	Article Dimension
	2123

	Supplement
	N/A

	Position
	Bottom Left,Top Right

	AVE
	169854

	Circulation
	22.84K
	23 May, 2025 - 23 May, 2025
	23 May, 2025 - 23 May, 2025


	From Tax Suits to Tech Suites, it's a Recalibrate@Big4
	Page no
	1

	Language
	English

	Article Dimension
	190

	Supplement
	N/A

	Position
	Top Right

	AVE
	77789

	Circulation
	87.38K
	23 May, 2025 - 23 May, 2025


	From Tax Suits to Tech Suites, it's a Recalibrate@Big4
	Page no
	1

	Language
	English

	Article Dimension
	199

	Supplement
	N/A

	Position
	Top Right

	AVE
	74725

	Circulation
	102.04K
	23 May, 2025 - 23 May, 2025
	23 May, 2025 - 23 May, 2025


	From Tax Suits to Tech Suites, it's a Recalibrate@Big4
	Page no
	1

	Language
	English

	Article Dimension
	165

	Supplement
	N/A

	Position
	Top Right

	AVE
	75192

	Circulation
	75.22K
	23 May, 2025 - 23 May, 2025


	AI ke dour main jobs se jude faislo main pragati aur seekhne ko prathmikta dete hai Millennials
	Page no
	4

	Language
	Hindi

	Article Dimension
	294

	Supplement
	N/A

	Position
	Middle Center

	AVE
	216402

	Circulation
	368.8K
	23 May, 2025 - 23 May, 2025


	Skills and job advancement are prioritized
	Page no
	15

	Language
	English

	Article Dimension
	178

	Supplement
	N/A

	Position
	Middle Left

	AVE
	319619

	Circulation
	1.22M
	23 May, 2025 - 23 May, 2025


	Skill, Job Progress is the priority
	Page no
	13

	Language
	English

	Article Dimension
	1373

	Supplement
	N/A

	Position
	Middle Left

	AVE
	192162

	Circulation
	61.57K
	23 May, 2025 - 23 May, 2025
	23 May, 2025 - 23 May, 2025
	23 May, 2025 - 23 May, 2025
	23 May, 2025 - 23 May, 2025
	23 May, 2025 - 23 May, 2025
	23 May, 2025 - 23 May, 2025
	23 May, 2025 - 23 May, 2025



